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Revised Charges for Conciliation at GCCI Alternate
Dispute Resolution Centre (GCCI-ADRC)

2 Court - Rooms

2 Conciliation Rooms

Waiting Lounge

Can be used for Mediation/Mini Court room

Conciliation Fees for GCCI Alternate Dispute Resolution Centre (GCCI-ADRC)

Claim Amount (Rs.) Fee for non- Fee for GCCI
members (Rs.) | Members (Rs.)

up to 25000 3000 2000
25001 to 100000 4500 3500
100001 to 200000 5500 4000
200001 to 1000000 7500 5500
1000001 to 2000000 10000 7500
2000001 to 5000000 27500 24500
Above 50 lacs 32500 29500
Note: Taxes will be charged extra as applicable

OTHER TERMS AND EXPLANATIONS:

1. Taxes and Duties:

. GCCI - ADRC's Administrative Charges, Hearing, Room Rental
Charges, Stenography/Typist Charges and other charges for services
and amenities/expenses are not payable additionally as assessed by
GCCI-ADRCin accordance with rates prescribed.

. T.D.S. willbe deducted as applicable.

. GCCI-ADRC reserves the right to assess the charges for
additional services.

. Please request the Secretariat for details.

. The GST will be applicable at current rate (18%) or any other

increase or decrease as per actual or any other taxes or duties which

may be applicable now orin future shall have to be paid as actual.

2. Disclaimer: GCCI-ADRC will act only as a collecting, disbursing

and accounting facilitator for the Parties and Neutrals engaged by

the Parties and GCCI-ADRC will not otherwise be liable to pay any

sums to the Neutrals and other service providers/persons.

3. All Cheques/Demand Draft must be sent to "Gujarat Chamber

of Commerce & Industry ADRC" and the names of both parties/case

number, if available and purpose of payment must be written on the

reverse of the cheque. The payment can be also done through RTGS.

With Below bank details

Bank Details:

Bank Name: Union Bank of India

Account Holder Name: Gujarat Chamber of Commerce & Industry

ADRC

Account Type: Saving Bank Account

Branch Name: Ellis Bridge Branch, Ahmedabad

AccountNo.:312802010050380

IFSC Code: UBINO531286 | MICR Code: 380026010.

4,  The meeting shall be conducted through physical or virtually
as per the discretion by the conciliator

5. Payment of Fees and notice:

a)  GCCI-ADRC will take up the Case of Conciliation in their hand
only after 100% fees is deposited by any of the party (supplier or
buyer) and only then the Conciliator will be appointed.

b)  If claimant pays 50% fees of conciliation and if the balance of
50% of fees is not deposited by the respondent, proceedings shall
stand terminated and sole right of termination is reserved by GCCI-
ADRC. However, if claimant wants to deposit the balance 50% part
ofthe respondent the discretionin his hand.

c) If all the parties pay the fees of their share, then also the rights
u/s 76 fthe arbitration and conciliation act 1996 shall be available to
allthe parties and the conciliator.

d)  Order (for Failure of conciliation) shall not be given without
full fee being deposited with GCCI-ADRC.

6. If reference is made by MSME Council of any State under
MSME Act, 2006 or any Court or Tribunal or Lok Adalat etc; then a
single Arbitrator or a Single Conciliator only be appointed, unless
specifically mentioned by the reference made by
Court/Council/Tribunalin specific cases.

s If reference is made by MSME Council of any State under
MSME Act 2006 or any Court or Tribunal; then no administrative
application fee will be charged to them. Extra over and above the
fees mentioned herein. Further the jurisdiction of the hearing may
be the venue when the reference made any other state MSME
council but place and /or seat of conciliation/Arbitration shall be as
per section 84 of MSME act in case of MEME reference and the
supervisory jurisdiction shall be at territorial jurisdiction of referring
state MSME council U/s 18(4) in the jurisdiction of supplier.
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Leading From The Front

Editorial:

GCClI Bulletin highlights the initiatives taken
by the main Chambers and the different
committees of the chamber. As we sail
through another edition of GCCI Bulletin let
me convey that it gives a platform and a
raised area to breeze the work. It tries to
touch every corner of the Business world.

The Indian pharma industry has achieved
significant growth in both domestic and

Mrs. Runal Patel

Editor global markets during the past five decades.

From contributing just 5% of the medicine consumption in 1969 to the

share of “Made in India” medicines in Indian pharma market is now a
robust 80% in 2020.

India enjoys an important position in the global pharmaceuticals sector.
Indian pharmaceutical sector supplies over 50% of global demand for
various vaccines. Globally, India ranks 3rd in terms of pharmaceutical
production by volume and 14th by value. The domestic pharmaceutical
industry includes a network of 3,000 drug companies and 10,500
manufacturing units.

The Indian Government has taken many steps to reduce costs and bring
down healthcare expenses. Speedy introduction of generic drugs into
the market has remained in focus. In addition, the thrust on rural health
programmes, lifesaving drugs and preventive vaccines also augurs well
for the pharmaceutical companies.
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President Message

Hemant Shah
President

Dear Members
Greetings from GCCI.

| am sure that all of you had a glorious start to the new
financial year 2022-23.

This year we have taken up a new initiative of
personally meeting our Association members with
their team at their office. This has enabled us to know
the senior members of the Association in person and
understand their needs and expectations from GCCI.
During the past couple of months, we visited Naroda
Industries Association, Vatva Industries Association,
Ahmedabad Timber Merchant Association,
Ahmedabad Vegetable Market, Hardware Association
and Anand Association. There was a very meaningful
and insightful dialogue between the Office bearers of
GCCl and Executive Committee Members of each
Association.

Our Textile Committee created history by organizing a
Trendsetting historical GCCI TEXTILE LEADERSHIP
CONCLAVE. The conclave was attended by a Hon.
Union Minister of State, Smt. Darshanaben Jardosh,
Shri Jagdishbhai Vishwakarma, Hon'ble Minister of
Industries, Govt. of Gujarat and Ms. Roop Rashi
Mahapatra IA&AS, Textile Commissioner, Govt. of
India. As many as 700 participants from different
verticals across the country participated in the
conclave.

| am happy to share that with the Support of Hon. C.M.
of Gujarat, Shri Bhupendrabhai Patel and Hon. Min. of
Industry, Gujarat, Shri Jagdishbhai Vishwakarma we
managed to get a roll back for Changes made in Rule-9
by the Central Environment Dept. within 48 hours. This
saved thousands of Industries in Gujarat from sever

| GCCI)

Recently GCCI undertook an Industry Academia
Connect in the presence of Shri S. J. Haider, Principal
Sec., Higher Education, Prof. (Dr.) Himanshu Pandya,
Vice Chancellor, Gujarat University along with heads
from leading universities & educational institutes like
Parul University, Nirma, NID, NIFT, DAIICT, Dharmsinh
Desai Gujarat Technological University etc. to prepare
awhite paper onthe Industry Academia connect.

Under Centre For Learning we organized a successful
full day training session for Restaurant Managers as
well as a course called Textile at a Glance was
organized in partnership with ATIRA to get the bird's
—eye view of the textile industry conducted over
12 sessionsin 24 hours.

For the first time ever we organised an Inter corporate
Cricket Tournament “Torrent Box Cricket with
participation from 24 corporates and 4 Associations .
This provided a unique opportunity for members and
their staff to network with each other. Sabhyasetu—an
orientation program for new members to connect and
interact with GCCI team is also established to break
the ice and receive active involvement and
participation of our new membersin GCCl's activities.

Apart from the path breaking events, we also
organized multiple Seminars, Factory and Industrial
Visits, Open Houses, Interactive Meets, Regional
Council Meeting, Career Counselling and Guidance
Sessions, Panel Discussions, Inter Corporate Box
Cricket Tournament and Youth Premiere League. Many
delegations like Indo-Canadian Chamber of
Commerce — ICCC, Trade Commissioner - Embassy of
Italy, Korean Trade-Investment Promotion Agency —
KOTRA, Ambassador of Thailand and Consulate
General of Republic of Indonesia also visited GCCI.

Our membership drive for strengthening GCClis alsoin
process. Till now we have added 677 new members
and have upgraded 39 members.

Looking forward to your continued support.

GUJARAT CHAMBER OF COMMERCE & INDUSTRY

March-April-2022 @



GCCl in Action

Meeting with Consulate General of the Republic of Indonesia, Mumbai - Dt. 02-03-2022-FTTC

Gujarat Chamber of Commerce & Industry (GCCI) had an
interactive meeting with Mr. Tolhah Ubaidi, Consul
(Economic Affairs) and his colleague, Mr. Rajesh Padaya,
Senior Officer from the Consulate General of the Republic
of Indonesia, Mumbai.

The President of GCCI, Mr. Hemant Shah mentioned that
various visits and meetings have happened in the past with
Indonesia which is a very friendly country in the
neighbourhood of India.

This interactive meeting was to start trade and business
between Indonesia and India.

The main focus of Indonesiaisin the below sectors:
1. GlobalHealth Architecture

2. Digital Transformation

3. Renewable Energy

This meeting was mutually beneficial.

Visit to Gandhinagar-IIT - Dt. 03-03-2022 — Chemical Task Force

* PANEL DISCUSSION ON
NEW"\'v VIEWS & TEYOMD

miw umf
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Chemical Task Force of GCCl organized a visit to IIT-
Gandhinagar, for the members of Chemical Industries as a
part of Industry Academica interactions. They visited
Research & Development Facilities, lab facilities for
Chemical industries, Pilot Plant and Research Park.

Gujarat Chamber of Commerce and Industry organized a
Panel Discussion on News, Views and Beyond on 3™ March,
2022, with renowned Journalists & Anchors of popular TV
channels of India, Mr. Nirnay Kapoor (India TV), Ms. Gopi
Maniar Ghanghar (Aaj Tak), Mr. Ronak Patel (ABP Asmita)
and Mr. Devang Bhatt (GTPL).

Aasit Shah, Chairman, Film, Entertainment, Media and
Event (FEME) Committee in his welcome address gave

(Gecer




Innovation Firs%L

Precision Engineered
Solutions

LOTEX 15000 7

High Performance Stenter

: Flyers

e Preferred source for supply for Indian
& all European OEMs for more than 25
years, also suppliers to OEMs in China.

e Population of flyers, worldwide,
exceeding 4.75 millions in numbers.

e Our presser design provides uniform
pressure throughout bobbin build-up
resulting into compact bobbin with
uniform winding. Desired surface
treatment to meet customer’s
application.

e InspirOn Engineering Pvt Ltd. offers a
sophisticated stenter, which meets the
demands of textile finishing globally.
Motex stenter embodies the latest in
international technology no matter
what the applicationis.

Equipped with high tech Stenter chain
system resulting into higher speed of
operation, extra stretch with low
energy consumption as well as low
maintenance and free from oil
spillage.

Unique Nozzle system enables
processor to achieve even drying &
heat setting, higher evaporation
rates with better energy efficiency.

Registered Office & Works
Survey No. 320,

Near GIDC Odhav, Odhav Road,

Ahmedabad - 382 415, Gujarat, India.

F : 079 3021 2090

E : inspiron@inspiron.co.in W : www.inspiron.co.in

P : 079 30212000/99

InspirOn Engineering Pvt. Ltd.

e Offers design engineering solutions for
CAD, CAM, Engineering Data Transfer,
Value Engineering for products,
assemblies and machinery by reducing
“Time to Market” as well as lowering
engineering costs.

Reliable Sub-Contracting partner for
customised Aluminium Die Castings
with

Precision machining

Various surface treatments
Customised engineering
sub/assemblies built from Concept-to-
Calibration

Rich experience of serving
International & Domestic market with
exports of more than 80% to EU
countries as well as to USA.

e We are ISO 14001 : 2015 certified
Company.

Manufacturing Unit-2
Block No. 407,
Village: Chandial,

Taluka : Daskroi
Ahmedabad - 382 433
Gujarat, India.




introduction of GCCl and FEME Committee.

Duringthe panel discussion anchors asked various question
such as their journey as a reporter to editor, their views in
evolving journalism, what are the crucial changes they have
experienced and what they feel about consistency in
journalism. Panelists shared their experiences and views
and stated that journalism is 24x7 duty to our nation and
people.

Shri Rajiv Ravani, Co-chairman, FEME Committee of GCCI
concluded the event with a vote of thanks.

iR . 4 5

Start-up Committee and Logistics Committee of Gujarat
Chamber of Commerce and Industry jointly organized Meet
the Mentors for Logistics Start-ups on 7" March-2022 at
GCCl.

Shri Amit Parikh, Chairman, Start-up Committee in his
theme address briefly introduced GCCl and its commitment
towards the upliftment of industries including Start-ups.

{ e
A T
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Mr. Devang Bhatt

Mr. Ronak Patel
GTPL ABP Asmita

A Session on Mudra Therapy — Dt. 05-03-2022 - CSR Task Force

GCCI CSR Task Force had organized a session on Mudra
Therapy. The Session was conducted by Director of Troikaa
Pharmaceuticals Ltd. and Expert of Mudra Therapy
Mr. Prakash Shah on Saturday, 5" March, 2022.

Chairperson Mrs. Jayshree Mehta welcomed Guest Speaker
Mr.Shah and audience in the session.

Mr. Shah demonstrated dept knowledge of Mudra Therapy
as well as explained benefits of the therapy toall.

Co-chairman Mr. Dharmendra Joshi concluded the session
with vote of thanks.

Mentors from the Logistics sector are as below:

1. ShriHiten Vasant—Vasant Group of Companies
2. ShriMalav Lavsi—Raymonds Ltd.

3. ShriSunil Saha—Freight Forwarding Expert

4. ShriNilesh Dattani—Venture Studio

Following 4 Logistics Start-ups invited and made detailed
presentation ontheirinnovation and services.

1. HEXAGON CONTAINER
2. SHINUP

3. TRANZITOR

4. TRUXPORT

5. AAZIKO

Detailed discussion held between mentors and Start-ups,
mentors positively guided mentees to reach their goals.

ShriNiraj Shah, Co-chairman of Start-up and Education Task
Force of GCCI concluded the programme with a vote of
thanks.

(Gecer




Interactive Meeting with Shri A.K. Maurya, Dir. AWE India Ltd. - Dt. 09-03-2022 - Defence Comm.

Shri A.K. Maurya, Director/Operations,
Advanced Weapons and Equipment India
Limited (AWE India Ltd.) had an interactive
meeting with members of GCCI. He discussed
about requirements for their input material,
castings, forgings, components and
subassemblies from Indian industry for
widening their vendor base and getting 100%
indigenization.

IPR Task Force of GCCI organized
a webinar on GST Implications in
IPR Matters by Adv. Amar Dave,
Arguing Counsel, Supreme Court
of India. The session was aimed
to provide understanding about
the applicability and implication
of GST on IPR transactions for a
business of any size or sector.

Education Task Force of Gujarat Chamber of Commerce & Industry (GCCI) in association with Kalol Taluka Kelavani Mandal
(KTKM) jointly organized Career Counselling and Guidance Seminar on 14-3-2022 for students of 10" and 12 class at Kalol.
Shri Sachin Patel, Hon. Secretary, GCCI and Shri Prafulbhai Talsaniya, Trustee, KTKM remained present in the seminar to
motivate and guide the students.

GCCI GUJARAT CHAMBER OF COMMERCE & INDUSTRY
March-April-2022




Industrial Tour to Waterman Industries Pvt. Ltd., Changodar, Ahmedabad - Dt. 21-03-2022 - MSME Committee

GCCI MSME Committee organized an Industrial visit to
Waterman Industries Pvt. Ltd. in Changodar.

Objective: To see & understand 5S and Lean manufacturing
culture in action and how it is useful for the growth of the
company.

Around 18 participants from MSME companies joined in
this visit.

Waterman is the first company who implemented 5S and

Lean manufacturing principles in the submersible pump
industry.

Shri Tarachand Jain, MSME Committee Chairman gave a
welcome address to all participants and explained about
the objective of the visit.

Shri Bharatbhai Patel, MD of Waterman Industry and his
team gave an interesting tour to the manufacturing facility.

After implementing 55+Safety i.e. 6S, Bharatbhai explained
the production floor was much cleaner and safer.

3 Ms (Machines, Manpower and Materials) were better

organized and working to achieve daily production targets.

There were no injuries reported in almost the last 3 years
whichisanimportantachievement.

During this visit, various small improvement activities
(Kaizen activities) were explained. Company was still open
to continuous improvement activities proposed by the
workers and it was rewarded to motivate themto do better.

They also gave a detailed presentation on how the Lean
journey started 10 years ago. Company office staff were
also trained to follow 6S and Lean principles and it is given
big strength to improve financial position in the very
competitive industry segment.

Shri Tejas Mehta (Co-Chair, MSME Committee) shared his
foreign Industry experience related to Lean
implementation and concluding remarks related how lean
culture can help each industry and in fact all businesses. He
pointed out that industries can make cluster (industry
sector wise or geographical basis) who would like to
implement lean and then approach to GCCl and MSME-DI
office foridentifying Lean consultant for the same.

After lean implementation, Industry 4.0 would be the next
step to work on for smart manufacturing. Every individual
in the company should start thinking in a creative manner
for continuous improvement and reducing non-productive
activities to improve profitability of the company.

"Every penny saved isthe pennyearned."

Smt. Suruchi Agarwal gave vote of thanks to Shri Bharatbhai
Patel and his team for giving this learning opportunity to
the GCCl delegates.

Interactive Meeting with EC of Vatva Industries Association — Dt. 22-03-2022

March-April-2022
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Office Bearers of GCCI Shri
Hemantbhai Shah, President, Shri
Pathikbhai Patwari, Senior Vice
President, Shri Sanjeevbhai Chhajer,
Vice President, Shri Sachin Patel,
Hon. Secretary and Shri Navroz
Tarapore, Hon. Treasurer had an
interactive meeting with Executive
Committee members of Vatva
Industries Association.
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Industrial Tour to Instltute for Plasma Research Bhat Gandhinagar — Dt. 24-03-2022- MSME Committee

GCCI MSME Committee led a delegation of 20 MSME
company heads to Facilitation Centre for Industrial Plasma
Technologies (FCIPT) in Gandhinagar which is part of
Institute for Plasma Research (IPR).

GCCl's delegation represented manufacturing companies
from Metals, Precision Machining, Castings, Chemicals,
Electronics, Waste Water Treatment, Ceramics, Paint.

The primary focus of this visit was to understand & explore

Plasma Technologies and it's commercial applications in
various Industry sectors.

Shri Tarachand Jain, MSME Committee Chairman gave
welcome address to all participants.

Dr. S. K. Nema & Dr. Nirav Jamnapara from IPR gave a very
interesting presentation on plasma-based technology and
applications.

It was followed by visit to different labs of FCIPT to see the
demonstration of some plasmatechnologies.

From MSME-DI Ahmedabad Office, Dr. Vikas Gupta (Joint
Director) & Dr. H. K. Shah (Asst. Director) joined us to
explain Government incentive schemes for Transfer of
Technology.

Shri Tejas Mehta (Co-chairman) gave concluding remarks —
Industry people should look for Indigenous technologies
developed by IPR and other such government organization.
This visit had started meaningful interaction between
Industry and talented Indian Scientists.

Shri Nimish Sanghvi gave proposed vote of thanks to IPR
scientist team for this interesting visit.

Panel Discussion on Road Ahead - Gujarati Cinema — Dt. 24-03-2022 - FEME Comm.

Gujarat Chamber of Commerce and Industry in association
with International Film Festival organized a Panel
discussion on Road Ahead for Gujarati Cinema on 24t
March, 2022 at GCCl with esteemed panelists, Shri Umesh
Shukla, Ms. Gopi Desai, Shri Saumya Joshi, Shri Jay
Vasavada and Shri Abhishek Jain.

Shri Aasit Shah, Chairman, Film, Entertainment, Media and
Event (FEME) in his welcome address gave a brief
introduction of GCCl and discussed about the need to
promote Gujarati Cinema and therefore, GCCl has
constituted a separate committee for Film Industry.

During the panel discussion panelists following points were
discussed:

e Needto penetrate Global presence of Gujarati Cinema

e More Gujarati Cinema festivals should be organized

GCCI)

e Mentorship programmes as well as Film making
institutes for aspiring youth for the Guajarati Film
Industry

e Guijarati films should be made of international standard
such as Reva and Hellaro

e Learning has no age, one should learn the language of
Gujarati Cinema

e Todiscuss road ahead, one should think beyond gender
specific movies

e Brandingis more important to promote Gujarati movies
at Global level

Programme was attended by eminent personalities of
Gujarati Film Industry.

GUJARAT CHAMBER OF COMMERCE & INDUSTRY
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Meeting with Shri M.A. Chavda, Jt. Commissioner of Police (Traffic) — Dt. 28-03-2022

Office Bearers and Logistics Task Force members of
GCCl had an interactive meeting with Shri M.A.
Chavda, Joint Commissioner of Police (Traffic) to
discuss about the issue related to closure of roads and
restrictions on entry of medium and heavy vehicles
during the day hours, including restrictions at the
approachroadstoindustrial estates.

Orientation Workshop on Industry 4.0 — Dt. 29-03-2022

The Fourth Industrial Revolution or Industry 4.0, describes
the growing trend towards automation and data exchange
in technology and processes within the manufacturing
industry to derive benefit of increased productivity to scale
up their processes for the future.

GCCl with Knowledge Partner United Nations Industrial
Development Organization (UNIDO) and supported by
NASSCOM Centre of Excellence and GESIA organized an
Orientation Workshop on Industry 4.0 at GCCI today at
GCCI. The event was also organized online for members
who could not attend physically.

ShriVijay Nehra, IAS, Secretary, Department of Science and
Technology, Government of Gujarat was the Guest of
Honour for the event.

Mr. Hemant Shah, President GCCl welcomed the guests and
gave the Opening Remarks.

Dr. Rene Van Berkel, UNIDO Representative and Head,
Regional Office in India shared a presentation explaining
what is Industry 4.0 and how the industries can benefit
from adopting Industry 4.0. Dr. Rene also highlighted the
role of UNIDO in encouraging the industries to adopt
Industry 4.0.

Mr. Raimund Klein, Chief Executive Officer, International
Centre for Industrial Transformation (INCIT) shared an
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overview of Industry 4.0 and approaches for adoption. He
highlighted the key benefits of Industry 4.0 in terms of
productivity and efficiency improvement, improving
employment conditions and environmental management.
He also explained about building future-oriented skills for
Industry 4.0.

Shri Vijay Nehra, IAS, in his address stressed the need for
development of in-house solutions for Industry 4.0 to
minimize the cost and make the technology affordable
especially for the MSMEs. He said that this will also
encourage Atmanirbhar Bharat initiative. He encouraged
organizations like GCCI, UNIDO and NASSCOM to come
together and identify areas where Industry 4.0 solutions
need to be implemented and connect the solution
providers with the industries.

Mr. D.S. Navalgundkar, Executive Director, C4i4 Labs shared
awalk-through experience of Industry 4.0 applications.

Shri Yatindra Sharma, Managing Director, KHS Machinery
Pvt. Ltd. and Shri Sanjeev Shroff, Senior General Manager -
J.K. Lakshmi Cements, Kalol Plant shared their perspective
on Industry 4.0 from the viewpoint of manufacturing units.

(Gecer




They mentioned that the adoption of Industry 4.0 is not
that expensive and difficult as it is perceived to be. They
justified this viewpoint with live examples from their units.

A Memorandum of Understanding was signed between
GCCland NASSCOM Centre of Excellence with the objective
of undertaking joint initiatives for generating awareness
and encouraging manufacturing units to adopt digital
technologies and automation. Mr. Amit Saluja, Centre
Head, CoE Gandhinagar, NASSCOM also shared useful
information about NASSCOM Centre of Excellence's
initiatives.

The participants got a good chance to clear their doubts
and queries during the Query sessions.

Mr. Sachin Joshi, Head, UNIDO-DPIIT Facility for
International Cooperation for Inclusive and Sustainable
Industrial Development (FIC-ISID), UNIDO tried to
understand the challenges and support requirements in
adopting Industry 4.0. and answered some of the queries
raised by the participants. Ms. Varsha Adhikari,
Chairperson, Research Committee, GCCl concluded the
event by summarizing the key takeaways of the event.

Meeting with Indo-Canadian Chamber of Commerce - ICCC
Dt. 01-04-2022 — Foreign Trade Task Force

A business delegation from Indo-Canadian Chamber of
Commerce (ICCC) especially visited the GCCI for a bilateral
business opportunity for the Indian diaspora in Canada and
for the Canadians for their direct or indirect involvement in
businessesin Gujarat.

GCCl welcomed the President Mr. Ripudaman Singh Dhillon
& the delegates of ICCC.

Indo-Canada Chamber of Commerce (ICCC) is a 44-year-old
(established in 1977) Toronto-based bilateral trade

Shri Ripudaman Singh Dhillon
President, ICCC

Shri Hemant Shah
President, GCCI

promotion organisation fostering economic and business
relations between Canada and India and creating business
opportunities for Canadian small businesses.

The ICCC has a largest membership base of the high net
worth first generation entrepreneurs in Canada.

A team of 16 ICCC members had visited GCCI for a B2B
interaction with GCCl members.

The presidents of both the Chamber of Commerces signed
an MoU forregular business interactions and exchanges.

GUJARAT CHAMBER OF COMMERCE & INDUSTRY
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Textile Industry Networking Dinner — Dt. 02-04-2022 - Textile Task Force

The Textile Task Force of GCCl hosted a Networking dinner
for Leaders of Textile Industry across the Gujarat State on
2" April, 2022 at Anandam Farm, Gandhinagar. Around 140
members from the textile segment including Spinning,
Weaving, Process House, Garment Manufacturers,
Technical Textile and Machinery Manufacturers were
invited and attended the dinner.

Shri Rahul Shah, Co-chairman, Textile Task Force gave a
brief information of the Training Programme—Textile at
Glance launched by GCCl under the Centre for Learning.

Shri Saurin Parikh, Chairman, Textile Task Force in his
introductory address gave a brief introduction of GCCl and
activities carried out by Textile Task Force and GCCI.

Launch of GCClI’s Centre for Learning — Dt

=dicccifd cooifE ocild cec| Gl:lt.:-lme{:l:lm G
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Gujarat Chamber of Commerce and Industry has launched
“Centre for Learning” to conduct various training
programmes for the benefits of its members and their
employees.

The first course launched by the centre was “Textile At a
Glance'" where 24 hours of classroom learning was
delivered along with Six industrial visits.

GUJARAT CHAMBER OF COMMERCE & INDUSTRY
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Shri Hemant Shah in his welcome address apprised the
guests about various functions and activities GCCI and
acknowledged the presence of all the stalwarts of Textile
Industry across the Gujarat State.

The leaders of textile industry were felicitated by the
members of Textile Task Force for their valuable
contributiontothe Industry.

Shri Sanjeev Chhajer, Vice President, GCCl in his concluding
remarks appreciated the Textile Task Force for its activities.

Shri Mayank Patel, Member of Textile Task Force concluded
with a vote of thanks.

. 04-04-2022 - Centre for Learning Task Force

The centre has lined up below training programs for the
month of May & June, 2022

e Full Day Training of Restaurant Managers
e Weekend Training on Digital Marketing
e FullDay Trainingon NGO Management
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Meeting with Trade Commissioner, Embassy of Italy, New Delhi — Dt. 07-04-2022 - FTTC

Delegation:

1. Mr. Alessandro Liberatori, Trade Commissioner, Italian
Trade Agency, New Delhi

2. Ms. Eliana Zappala — Deputy Trade Commissioner, ITA,
New Delhi

3. Ms. BharatiSharda—Trade Analyst, ITA, New Delhi

GCCl Members Present :

GCCl President—Mr. Hemant N. Shah

Sr.Vice President—Mr. Pathik Patwari

Hon. Treasurer—Mr. Navroz Tarapore
Co-chairman—FTTF, GCClI— Mr. Samir Sheth

Mr. Niraj Shah-Co-chairman Start-up Task Force &
Education Committee

6. TruptiShah

Gujarat Chamber of Commerce & Industry (GCCI) had an
interactive meeting Mr. Alessandro Liberatori and his

ik wn e

colleagues at GCClon 7t April, 2022.

The President of GCCI, Mr. Hemant Shah cordially
welcomed them.

Mr. Alessandro Liberatori gave us a brief on what Italian
Trade Agency (ITA) does. ITA is a department directly under
the Ministry of Commerce, Italy. The ITA’s looks after the
economicdevelopment of Italy and also helps, guides, trans
and mentors the Indians who wish to do businessin Italy.

Mr. Liberatori mentioned that Italy focuses on Textile
machinery, manufacturing and its training. However, the
focus sectors for Italy are Clean Energy, Food Processing,
Food Technology, Leather etc. He further informed that
they are organizing an event/Expo in November-2022 in
New Delhi. Mr. Hemant Shah further requested for the
contact details of Business Associations and the Chamber
of Commences in Italy with who GCCI can sign up MoUs and
take up atangible business for Italy and India.

Indian Ceramics Asia-2022 Exhibition — Dt. 06/08-04-2022 - Education Task Force

UNLOGK BUSINESS OPPORTUNITIES

UNLOCK BUSINESS OPPORTUNITIE

Gujarat Chamber of Commerce &
Industry in collaboration with Messe
Munchen India Pvt. Ltd. (MMI)
organized an exhibition at Helipad
Exhibition Centre, Gandhinagar during
06-08 April, 2022 with the objective of
contributing to the growth and
development of the Ceramic and Bricks
Industryin India.
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Direct Tax Open House — Dt. 07-04-2022 — Direct Tax Committee

In his theme address
GCCI Direct Tax
Committee Chairman
Shri Jainik Vakil
remarked that the
taxation scenario has
completely changed
both for the tax
| payers and the
) department as the
human interface has

Gujarat Chamber of Commerce and Industry (GCCI) in
association with Ahmedabad Branch of WIRC of Institute of
Chartered Accountants of India organized an Open House
Session on Direct Taxes today at GCCl premises.

Principal Chief Commissioner Shri Ravindra Kumar was the
Chief Guest of the event. Shri Satinder Singh Rana, Chief
Commissioner of Income Tax-l as well as other senior
officers of the Income Tax Department also remained
present at the event, while Director of Income Tax-CPC,
Bengaluru and Commissioner of Income Tax, CPC-TDS
joined the session online.

The objective of this Open House was to discuss and solve
gueries regarding
faceless assessment and
filing of return on the
Portal.

GCCI President Shri
Hemant Shah welcomed
the dignitaries and
highlighted the role and
importance of Gujarat in
the nation's direct tax
collection.

Shri Ravindra Kumar
Principal Chief Commissioner

been reduced to the
minimum and returns are now being filed online and
assessments have also become faceless now. He also
mentioned briefly about some of the issues faced by the
taxpayersinonlinefiling and faceless assessments.

ShriBishan Shah, Chairperson, Ahmedabad Branch of WIRC
of ICAl gave a brief introduction of the Principal CCIT in his
address.

The participative discussion was moderated by Shri Harit
Dhariwal and Shri Jigar Patel. Issues related to e-filing and
processing, objections against outstanding demand,
adjustment of refund, co-ordination between CPC and AO,
faceless proceedings, rectification applications, TDS related
issues as well as many other matters were discussed at
lengthin the session.

In his keynote address, Principal CCIT, Gujarat Shri Ravindra
Kumar appreciated the contribution of people of Gujarat
towards nation's growth. He highlighted various initiatives
taken by the Department for the benefit of taxpayers like
e-filing, faceless assessment, grievance redressal etc. and
highlighted some of the achievements of Gujarat's Income
Tax Department.

Meeting with Ms. Neelam Shammi Rao, IAS, Central Provident Fund Comm.,
EPFO - Dt. 08-04-2022 Labour & Industrial Safety Committee

March-April-2022
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Labour & Industrial Safety Committee members along with leading
representatives of industrial associations had fruitful meeting with
Ms. Neelam Shammi Rao, IAS, Central Provident Fund Commissioner,
Employees' Provident Fund Organization, Ministry of Labour and
Employment and represented issues related EPFO. Ms. Neelam
Shammi Rao was positive and assured positive resolutions of the
issues.

(Gecer




GCCI - Regional Council Meeting — Dt. 08-04-2022
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Meeting with Shri Jagdishbhai Vishwakarma, Hon'ble Minister of State for
Industries, Govt. of Gujarat — Dt. 09-04-2022

GCCl's team of Office Bearers and Immediate Past
President, GIDC and Environment Committee Chairmen as
well as representatives from Southern Gujarat Chamber of
Commerce and Industry and Federation of Industries and
Associations (FIA), Gujarat had a meeting with

ShriJagdishbhai Vishwakarma, Hon'ble Minsiter of State for
Industries, Government of Gujarat to discuss the pending
issues related to industries of Gujarat.

The team of senior government officials including Shri M.
Thennarasan, IAS, Vice Chairman and Managing Director,
GIDCalso attended the meeting.

Pertinent issues related to Industrial Policy, private and
GIDC estates, Environment, Start-ups and Healthcare were
discussed at length along with the suggestions for resolving
the same.

Hon'ble Minister and the team of senior government
officials adopted a very positive approach and heard all the
issues at length. Hon'ble Minister assured all possible
support from the government in bringing a quick solution
tothese pendingissues.

New Members Orientation Program - Sabhya Setu - Dt. 12/13-04-2022 -

Membership Committee

GCCI)

New Members Orientation
Programme ":1&, @.gt” organized for
New Members of GCCl with an aim
to have face to face interaction
between the members and the
office bearers. In the program
members learnt about the activities
and different working committees
& Task Forces of GCCI.
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Interactive meeting with Shri Nanduri Sriniwas — Dt. 14-04-2022 - Logistics Task Force

Logistics Task Force organized an interactive meeting with
Shri Nanduri Sriniwas, Director/OP&BD, Dedicated Freight
Corridor Corporation of India Ltd with an aim to explore the
possibility of transporting goods of Gujarat area from
DFCCIL to PAN India and also explore the possibility of
setting of Logistic Park at convenient location besides
WDFCalignment to facilitate users.

Meeting with members of Akhil Gujarat Hardware Association — Dt. 14-04-2022 -

Mahajan Sankalan Task Force (Local)

Office Bearers of GCCl Shri Hemantbhai Shah,
President, Shri Pathikbhai Patwari, Senior Vice
President, Shri Navroz Tarapore, Hon. Treasurer, along
with Shri Ashish Jhavri, Chairman, Mahajan Sankalan
Task Force and Shri Kaushik Patel, Chairman, Trade
Committee had meeting with members of Akhil
Gujarat Hardware Association as part of the initiative

Q13 HelyHHl glR’. In the meeting they discussed
issues of the associations and assured adequate
cooperation from the Chamber.

Textile At a Glance — Dt. 04/21-04-2022 - Centre for Learning & Textile Task Force

Gujarat Chamber of Commerce and Industry
successfully completed first ever training program
under the aegis of Centre for Learning. The course
called ‘Textile At a Glance’ was developed in
partnership with ATIRA and delivered a bird’s-eye view
of the entire textile industry.

The Certificate course had 12 classroom sessions,
imparting 24 hours of learning on various topics such
as Ginning, Spinning, Knitting, Weaving, Processing,
Garmenting, Home Textile and Quality Control.

GUJARAT CHAMBER OF COMMERCE & INDUSTRY
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The classroom sessions were complemented by
industry and institutional visits to Pashupati, Acme,
Arvind, ATIRA and NIFT in order to help students
understand and observe the practical nature of the
business and academia both. As many as 40
participants were part of the course and most of them
were young textile entrepreneurs, executives, traders,
brokers, consultants and students.




Factory Visit of Advanced Weapons and Equipment India Limited (AWEIL) at

Kanpur & Jabalpur — Dt. 21/23-04-2022 - Defence Committee

Defence Committee organized visit of Advanced
Weapons and Equipment India Limited (AWEIL) at
Kanpur and Jabalpur. They visited various
production facilities at Field Gun Factory, Small
Arms Factory & Ordnance Factory at Kanpur, Gun
Carriage Factory at Jabalpur and got an
information of Defence manufacturing and
quality requirements to work jointly towards
“Atmanirbhar Bharat” in Defence Production.

Meeting with KOTRA, Ahmedabad — Dt. 26-04-2022 - Foreign Trade Task Force

We had the KOTRA (Korea Trade-Investment Promotion
Agency), Director General Mr. Seungki Lee and the Trade
Promotion Officer Mr. Ronak Parekh had visited GCCl on 26
April 2022.

Mr. Lee has recently joined the KOTRA office at
Ahmedabad.

This meeting was more of a courtesy meeting to get to
know each other and the countries for Business
promotions, business delegations and Investments &
Innovations.

Mr. Hemant Shah, President GCCI, requested them to
establish contacts with their Chamber of Commerce such
that GCCl and the respective Korean Chambers can
exchange business opportunities. The meeting was
interactive and beneficial.

Meeting with Ambassador of Thailand to India H.E. Ms. Pattarat Hontong — Dt. 27-04-2022

Foreign Trade Task Force

. il .

GCCI organized an interactive meeting with the H.E.
Ms. Pattarat Hontong Ambassador of Royal Thai Embassy,
to India and the Consul General Mr. Donnawit Poolsawat
from the Mumbai office. The Ambassador H.E. Ms. Pattarat
Hongtong intended to visit Gujarat for the business
opportunities and the Consul General Mr. Donnawit
Poolsawat also accompanied to establish a strong bilateral
trade relation with Gujarat.

GCCI)
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They gave a presentation on the re-oriented and re-
developed Thailand, which has more Trade and Commerce
opportunities. The Ambassador said, "Make in Thailand, by
Indians, for Indians”. The Consul General Mr. Poolsawat is
already keen to help the B2B match-making between
Thailand and Gujarat.

The meeting happened to be one with a lot of friendliness

for bilateral business
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Round Table Discussion on Industry — Academia Connect — Dt. 30-04-2022

Gujarat Chamber of Commerce and Industry organized an
Industry Academia Connect with an aim of drawing up the
white paper to be submitted to the Govt, to evolve a formal
frame work for strengthening Industry Academia
collaboration.

Chief Guest Shri S.J. Haider, IAS, Principal Secretary, Higher
Education Department, applauded the initiative of GCCI to
arrange such aninitiative for industry academia connect.

Youth Committee

This Industry Academia Connect witnessed the presence of
Prof. (Dr.) Himanshu Pandya, Vice Chancellor, Gujarat
University along with heads from leading universities &
educational institutes i..e. Gujarat Vidhyapith, Nirma, NID,
NIFT, DAIICT, Dharmsinh Desai, Gujarat Technological
University etc. and representatives from various industry
sectorssuchas Chemical, IT, Engineering, Start-up etc.

Industrial Visit to Hyfun Foods and Farnidhar- Mega Food Park — Dt. 01-04-2022 - Youth Comm.

Youth Committee of GCCl organized an interesting visit to
two leading food processing units of Gujarat, Hyfun Foods
and Farnidhar-Mega Food Park. More than 40 members of
youth wing participated in this visit.

Hyfun foods is one of the largest exporters of frozen foods
from India, while Fanidhar is the only Ministry of Food
Processing approved mega food parkin Gujarat State.

The members of youth wing spent time understanding
world class manufacturing practices at Hyfun and then later
spent time in understanding the advantages of setting up a
food processing unitin a govt approved mega food park.

Mr. Haresh Karamchandani, MD and CEOof Hyfun foods

March-April-2022
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also spent time sharing with us about his journey as an
entrepreneur. He very candidly discussed about the
challenges they faced while starting their business from
scratch and also about the opportunities that lie ahead for
any new entrepreneurs to take up in the food processing
industry.

Mr Krunal Patel, MD of Farnidhar Mega food park shared
how he can help new entrepreneurs set up their food
processing business.

It was a great experience for members to visit 2 industrial
location and hear from 2 very successful entrepreneurs, all
withinan evening.
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GYPL - Dt. 12/13-03-2022 - Youth Committee

GCCl Youth Committee organized cricket tournament —
GYPL-4 on 12th & 13th March, 2022 at Adani Shantigram
cricket ground. This tournament refreshed the spirit of all
the members after a difficult covid period and helped in
increasing bonding over members.

There were Six Male team and three Female teams and
total 134 players participated inthe league.

Gaurav Doshi's team Taralac Titans captained by Devam
Sheth won the final match in the male category. Malav

Desai's team Ratnafinn Warriors captained by Avnish
Kothari won the runners up trophy in male category. Niket
Shah's Team Aatmanirbhar Avengers, Yogesh Thakkar's
Team Earth Avengers, Nirav Patel's Team Wogom Strikers
and Keyur Dudhat's Team PV Renewables Rangers were the
participating teamsinthe male category.

Vrujal Jhaveri's team Vasa Warriors captained by Palna
Shah won the final match in female category. Nirali
Zinzuwadia's team Zinzuwadia Stunners captained by
Radhika Patel won the first runners up trophy and Purvi
Maniar's Team Alluring Ambica Queen captained by Mansi
Mehta was the 2nd runners up.

The felicitation of the teams was done by Youth Committee
Chairman Nirmam Jhaveri along with Sponsors and
Committee members. The tournament attended by more
than 200 Youth Committee members and their family.

Chairman, Youth Committee, Shri Nirmam Jhaveri thanked
all the sponsors for their contribution for the successful
event.

Rendezvous with Shyamal Bhumika — Dt. 08-04-2022 - Youth Comm.

The Youth Committee of GCCl organized a Rendezvous with
India's leading fashion house Shyamal Bhumika 8t April,
2022. Shri Shyamal Shodhan shared his journey at length
and mentioned various important aspects of the business,
branding and willingness and how starting early helped
them in their journey in India and outside of India.
Furthermore, they shared their vision of taking "India to
The World" using Fashion as a medium to connect their
global audience to intricately crafted Indian Couture. They
shared their presentation on Shri Nirmam Jhaveri,
Chairman, Youth Committee concluded the event with a
vote of thanks.

Info Session on GCCI - Torrent Group Corporate Box Cricket — Dt. 19-04-2022 - Youth Comm.

The Opening Ceremony of GCCl-Torrent Group Corporate
Box Cricket organized by GCCl organized on 19" April, 2022
at the premises of GCCI. Total 24 teams will play the
tournament from 20th April to 24" April at Trophy Fighter,

GCCI)

Sindhu Bhavan Road, Ahmedabad. GCCI will organize this
tournament every year which will add more vibrant colors
in the team building by interacting and rapport building of
otherorganizations too.

Shri Parthiv Patel, a dynamic cricketer from Gujarat was the
Chief Guest of the event. In the opening ceremony, Lead
sponsor-Torrent Group, Co-sponsors—Shah Alloys, Jade
Blue, Supporting Sponsor—KHS Machineries Pvt. Ltd.
Associate Sponsor—Narayan Organics, Hydration Partner-
Aava Mineral Water, Ice-cream Partner, Havmor as well as
members of Youth Committee, Media Partners-
Ahmedabad Mirror & My FM and participating Corporates
and Associations remained present.
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GCCI - Torrent Group Corporate Box Cricket — Dt. 20/24-04-2022

Gujarat Chamber of Commerce and Industry organized
Inter-Corporate Box Cricket Tournament titled as Torrent
Group Corporate Box Cricket from 20t April, 2022 to 24t
April, 2022 at the Trophy Fighters Box, Sindhu Bhavan Road,
Ahmedabad. Total 24 corporate teams participated and 42
matches played in the tournament.

Title of the Tournament has been won by Bodal Chemicals.
Details of the tournament are as below:

e Quarter Finals 1-Mazda Ltd beat Westcoast Pharma by
68runs

e Quarter Final 2-Bodal Chemicals Ltd. beat Arvind Ltd.
by 10runs

e Quarter Finals 3-Harsha Engineers International Ltd.
beat Troikaa Pharma by 45 runs

e SemiFinals 1 Arvind Ltd beat Mazda by 15 runs

e SemiFinals 2 Bodal Chemicals beat Harsha Engineering
by9runs

e FinalsBodal Chemicals Beat Arvind Ltd. by 21 runs

e Best Batsman-Shyamal Patel (Vatva Industries

Business Women Committee

1
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Association)

e BestBowler-Jaydip Raulji (Mazda Ltd.)

e Man ofthe Series-Gaurang (Bodal Chemicals)
e Runnerup-ARVIND LTD.

e Winner-BODALCHEMICALSLTD.

President, GCCI, Shri Hemantbhai Shah, Vice President,
Shri Sanjeev Chhajer and Secretary, Shri Sachin Patel
remained present for the Award Ceremony.

List of Sponsors of the tournamentis as below:

e LeadSponsor—Torrent Group

e Co-sponsors—Shah Alloys, Jade Blue

e Supporting Sponsor—KHS Machineries Pvt. Ltd.
e Associate Sponsor—Narayan Organics

e Hydration Partner - Aava Mineral Water

e |ce-cream Partner, Havmor

e MediaPartners-Ahmedabad Mirror & My FM

GCCI will organize this tournament every year which will
add more vibrant colors in the team building by interacting
andrapport building of other organizations too.

Industrial visit to Pashupati Cotspin Limited - Kadi - Dt. 05-03-2022 - BWC

GCCl Business Women Committee had organized an
industrial visit to Pashupati Cotspin Limited situated at Kadi
on Saturday, 5™ March, 2022.

The members of Women Committee had visited the
industry to witness the processes of cotton, processing &
Weaving and Spinning in making of Cloth. The questions
asked by members were very satisfactorily explained to
them. The brief information about the company from
inceptiontotill date were provide to members.

Chairperson Mrs. Kusum Kaull Vyass thanked Mr. Saurin
Parikh for providing such informative visit to their
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Panel Discussion on Indian Women @ India's 100 On International Women's Day
- Dt. 08-03-2022 - Business Women Committee

On Tuesday, 8" March, 2022, on the Occasion of
International Women's Day Celebration GCCl Business
Women Committee organized a Panel Discussion on
INDIAN WOMEN @ INDIA 100.

The Panel Discussion was graced by Chief Guest Ms. Mirai
Chatterjee, Chairperson, SEWA Cooperative Federation,
Ahmedabad and Panelists Ms. Tejal Amin, Chiarperson,
Navrachana Education Society, Mrs. Ishira Parikh, Kathak
Dancer, Ms. Malti Mehta, Media Educationist and
Ms. Arpana Bhuwania, Entrepreneur and Author.

Shri Hemant Shah, President GCCI, in his speech welcomed
the esteemed guest, panelists and participants at the
event.

Smt. Kusum Kaull Vyass, Chairperson, Business Women

FB Live Session - Dt. 02-04-2022 - BWC

for Facebook live session on 2" April, 2022 Jagrutiis a place
which supports the Indian Artisans and preserves the
Indian ethnicity and heritage. It's a one stop for lots of
artifacts and cultural attires.

GCCI)

Committee delivered theme address of the programme &
welcomed allin the event.

Panel Discussion on the topic Indian Women @ India's 100
were in depth discussed by panelist and audience. The
Panelists provided their views on the topics like Legal
Awareness, Gender Equality, Work Security, Income
Security, Education and Capacity Building etc.

On this occasion, GCCl Business Women Committee
provided Women Start-up Entrepreneur a platform to
showcase their products/services. The Ideas of young
Women Start-up Entrepreneur were cheered by all present.

Ms. Sarangi Kanani, Co-Chairperson, Business Women
Committee concluded the event by proposing the vote of
thanks.

Vishwamangalya Sneh Samelan Programme - Dt. 27-03-2022 - BWC

SRR v

Great Vishwamangalya Sneh Samelan Programme @
Gujarat University Senate Hall with presence of the
Governor of Gujarat Acharya Devvratji, Shri Jitendranath
Maharaj-Sabhacharya Vishwmangalya Sabha and
Rekhadevi Khandelwal, Dr. Dharini Shukla and Dr. Vrushali
Joshi.

GUJARAT CHAMBER OF COMMERCE & INDUSTRY
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Meeting with Regional Chamber - Dt. 05-04-2022 - BWC

PARRLL GAYAL

Summary of today’s meeting We discussed on the projects
we are planning to take forward involving other chambers:
1. Grand exhibition with 2 tentative dates (April end/May

first week) 2. Planning of Delegation atJ & Kin the month of
may and majorly 15 categories will be kept open andin each
category we can take 2 people 3. Workshop will be held
with brahmakumaris tentatively on 23" April.
4. Session to be held with NSIC/MSME on 16/18t™ April
which will be online as well as physical at chamber 5. We
planned to do internal workshops taken by members of
chamber to motivate chamber ladies 6. We planned to
improve our social media connections 7. We also planned
to connect with Ladakhi Women Entrepreneurs 8. We also
discussed about the Portal where members can upload
their products and have the ease of searching and access
products from different cities.

Seminar on How to grow Business with Government Schemes - Dt. 22-04-2022-BWC

e . el
Gujarat Chamber of Commerce and Industry, Business
Women Committee organized a seminar on “How to grow
Business with Government Schemes” on 22-4-2022 at
Gujarat Chamber premises. The seminar started with the
introduction speech of President Mr. Hemant Shah.

Representations
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Seminar theme Details Were delivered by Women
Committee Chairperson Kusum Kaull Vyass.

District Industries Centre Joint Commissioner Mr. R.D.
Barhatt & National Small Industries Corporation Deputy
Manager Ms. Grace Reji were Chief Guests and Speakers of
the Seminar. Members got the detailed Knowledge about
Beneficial Government Schemes and Policies for Women
Entrepreneurs.

Information about 30 different schemes of MSME/NSIC sin
Investment, Asset & Employment Generation, Subsidy in
different sectors, Information about different Exhibitions
around the world in different fields was given. Different
portals for registration and information were also shared
withthe members.
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Spraying technology.

5 mn acres of land is covered

DII\II)JV(\)II; with 25% lower
' product consumption through

UPL's Spraying services
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Boom Sprayer by UPL

——
-

UPL Limited, UPL House, 610 B/2 Bandra Village, Bandra (East), Mumbai 400 051, India.
www.upl-ltd.com
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A Glimpse of Historical Textile Leadership Conclave-2022

Textile Interactive Meet

The Textile Task Force of Gujarat Chamber of Commerce
and Industry successfully organized the Textile Interactive
Meet and Textile Leadership Conclave-2022 on 23 April,
2022 at Shree Shakti Convention Centre, Ahmedabad,
Gujarat.

In the Textile Interactive Meet, 24 leading national and
regional associations related to textiles industry
participated in the interaction with Smt. Darshana Jardosh,
Hon'ble Union Minister of State for Textiles, Shri Jagdish
Vishwakarma, Hon'ble Minister of Industries, Govt. of
Gujarat and Ms. Roop Rashi Mahapatra IA&AS, Textile
Commissioner, Govt. of India.

The interaction saw a dialogue between the Government
and Industry on Current Affairs/FTA/Growth Plan/Incentive
& Subsidies/Taxation/Cotton Production for Textile

Textile Leadership Conclave

=
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The Textile Leadership Conclave saw four leaders of the
textile industry speak on the success story of their business
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industry among others. A detailed presentation for the
purpose was created by the team of Gujarat Chamber of
Commerce and Industry with inputs from regional as well as
national associations and the same was presented to the
Honorable Ministers and Government representatives. The
Ministers and Government representatives have assured to
lookinto these matters and help with speedy resolutions.

The participating associations and their leaders
appreciated this unprecedented attempt by the Gujarat
Chamber of Commerce and Industry to bring various
national and regional associations on one platform and
present a consolidated set of suggestions and
recommendations to the government.

As many as 700 participants from the across the verticals
such as Ginning, Spinning, Weaving, Process House,
Garment manufacturers, Technical Textile and Machinery
manufacturers from across the country participated in the
conclave.

groups. Shri Punit Lalbhai (Arvind Group), Shri Rajesh
Mandawewala (Welspun Group), Shri Rajendra Agarwal
(Donear Group), Shri Mohan Kavrie (Supreme Group) and
ShriRohit Pal (Infilloom) were the speakers at the conclave.

On the occasion, Shri Hemant Shah — President of GCCl said
“With many Free Trade Agreements being signed by the
government and new PLI schemes, the textile sector of
India stands a chance to benefit a lot. And GCCl was
extremely happy to have organized this interactive meet
and the leadership conclave at the cusp of such a transition
for sector”.
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Shri Saurin Parikh, Chairman of GCCI Textile Task Force said Hon. Minister ShriJagdish Vishwakarma remarked that the

“GCCI Textile Task Force has been relentlessly working on Technical Textile Industry of Gujarat and India came to the
various levels for the cause of textiles in the state and rescue of the world during Pandemic by providing with
country at large. And today's event has set a fresh uninterrupted supply of Masks and PPE Kits. He remarked
benchmark. | was very happy that despite short notice, that Gujarat has the best-in-class infrastructure and
leaders from as many as 27 leading national and regional presence of diversified industries which makes it a very
associations of India joined the interaction and conclave”. friendly business state. He invited all the textile
In the inauguration session Hon. Minister, Smt. Darshana entrepreneurs from across India to come forward and
Jardosh, stated that she and Hon'ble Minister Shri Piyush investand the state will fully support them.

Goyalli are committed to resolve any issues that the Ms. Roop Rashi Mahapatra, IA&AS, Commissioner of
industry is suffering and more so if the matter relates to Textiles assured to reduce bottlenecks for the industry and
Gujarat. She thanked GCCI for inviting her and giving the smoothen the facilitation processes.

opportunity to interact with industrialists.

sysand J

ks ﬁ &

Below mentioned Leading Regional and National Associations remained present for the Textile
Interactive Meet and Textile Leadership Conclave-2022:

ﬁlrb. Name ﬁro Name
1 |AAMEG 15 |Southern Gujarat Chamber of Commerce and
2 |Ahmedabad Shuttleless Loom Association Industry (SGCCI)
4 |Ahmedabad Textile Processors Association 17 | Textile Machinery Manufacturing Association
5 | All Gujarat Spinners Association (AGSA) 18 |The Bombay Textile Research Association (BTRA)
6 |Confederation of Indian Textile Industry (CITI) 19 |The Clothing Manufacturers Association of India (CMAI)
7 | Cotton Merchants 20 |The Cotton Textiles Export Promotion Council
8 |Denim Manufacturers Association (DMA) HIEXCEOEID
- - - — 21 |The Gujarat Garment Manufacturing Association
9 |Indian Technical Textiles Association (GGMA)
10 |Indian Textile Accessories Manufacturers Association - - T .
: : — . 22 | The Synthetic & Art Silk Mills' Research Association
11 |Indinon Manufacturer Association of Nonwovens (SASMIRA)
12 |Jetpur Dyeing & Printing Association 23 | The Synthetic & Rayon Textiles Export Promotion
13 |Maskati Mahajan Council (SRTEPC)
14 |New Cloth Market Association 24 |Tirupur Exporters' Association
GCCI GUJARAT CHAMBER OF COMMERCE & INDUSTRY
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Smt. Darshana Jardosh
Hon'ble Union
Minister of Textiles
GOl

Shri Jagdish Vishwakarma
Hon’ble State Minister,
Govt. of Gujarat

Key Take-Aways from Textile Leadership Conclave:

1. Shri Rajendra Agarwal, Managing Director, Donear
Group

® One of the most important belief
systems is that of fulfilling
commitments, which has helped
tobewherewe are.

¢ Passion and Dedication are two
more pillars of our foundation.

e Our scriptures like Ramayana and
Mahabharata are equally
adaptable in business management philosophies.

e |t is important to keep up with the ever-changing
technology. Perseverance pays off.

e Upfront marketing of a product is as important as
managing its manufacturing.

¢ Textile as packagingisanimmensely lucrative industry.

e The assumption that you know everything in context to
not hiring the right professionals is a grave mistake. Have
theright people from the stage of conceivinganidea.

March-April-2022
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Shri Hemnt Shah

IA & AS President
Commissioner of Textiles GCCl
GOl

2. ShriPunit Lalbhai, Executive Director, Arvind Group

e Profit and growth are extremely
importantin a business, even if it
feels like riding a tiger. Without
growth, thereis decay.

e Business is a beacon for social
growth.

¢ [t sometimes becomes necessary

thatyour business life is your love
story because you can only give your life and all of its
attention to thingsyou are in love with.

e Technical Textile is the new game changer. Innovationisa
necessity. Something new, something different when
done earlierthan others reap benefits larger than most.

e Trust from all stakeholders is the biggest asset.
It needs to protected and always nurtured further.

¢ Right people are the key recipe to any success story.
Empowering them and giving them the freedom to make
decisions treating the company as their own goes a long
way in ensuring the strength and success of the
company.




e Your vision to attract and employ the three keys above
matters the most.

3. Shri Rajesh Mandawewala, Managing Director,
Welspun Group

e The business begins and ends with
customers. Philosophy remains
the same-work for them, listen to
them and deliver what they want
fromyou.

e We had to begin building the trust
factor from scratch when we
directly approached retailers,

balancing our investment in
technologies and market research.

e With the new age of digitization, there is also an advent
of the customer caring how the product is made and
how it reaches them with regards to sustaining the
planet.

¢ Ifwe blamethe Government for all our problems, we are
running away from our responsibility.

e Asking the government for help and aid will not change
the customer's mindset if they us depleting resources
and not delivering consciously.

¢ We need to be responsible for the communities around
usandthe resources they offer us.

¢ New product categories are opportunities waiting for us.
Itis ourrole from here to start converting.

4. ShriMohan Kavrie, Owner, Supreme Group

¢ Business is no longer the club of a
privileged few. Money is
important, but no longer the
driving factor. Anyone with
knowledge can enter the field.

e The role of the top man is to take
decisions and its responsibilities.

Problems do not solve themselves.

e Micro managing does not reap good results. Empower
people and let them do their job. They will deliver much
more than you expect.

e Allow people to work and give them the space to make
honest mistakes.

e It is sometime necessary that the promoter company
take a backseat from management.

e Honesty in business is key. It is at par with the
importance of education.

5. Shri Rohit Pal, Founder and Managing Director,
Infiilloom India

e The intersection of Volatility,
Uncertainty, Complexity and
Ambiguity is present everyday.
But this gives us an opportunity
in India and its textiles being atan
inflexion point.

* As more and more companies exit

China, opportunities are
immense.

e |tisourmantra-rigour, tenacity and discipline.

e QOur focus has been on automation, as it is one of the
most effective ways to lower costs.

e Focusonsupply chainisanotherimportant element.

e A business has to be fundamentally sound financially
without incentives, which then only speed up the
process instead of having to remove initial roadblocks.

Shri Sanjeev Chhajer, Vice President, GCCl in his concluding
remarks expressed his sincere gratitude towards the
Dignitaries, Speakers and Guests.

Shri Sachin Patel, Secretary, GCCl concluded the conclave
with a vote of thanks.

GUJARAT CHAMBER OF COMMERCE & INDUSTRY

March-April-2022



Indian Pharma - Global Health Care

Indian Pharmaceutical Industry — Pivoting for the future

Dr. Viranchi Shah
National President
Indian Drugs Manufacturer’s Association

Chairman-Pharma Task Force, Gujarat Chamber of
Commerce and Industry

As per a study, on average, at least 3% of the global
population is not feeling well at any given point in time.
Another study says that just one in twenty adults has had no
health problems.

India, the global pharmacy, produces one in every fifth pill
consumed globally. The Indian pharmaceutical industry has
atrack record of being a robust industry, sailing successfully
through macroeconomic changes and a volatile
environment. Today, not only is the industry self-sufficient
in formulations, it is a preferred vendor for essential
medicines in over 200 countries. Almost half of the USD
24.4 Billion Indian Pharma exports are to the developed
markets like the US and the EU. During the last decade,
despite several challenges, the Indian Pharma Industry has
consistently grown almost 1.5 times the national GDP
growth. The Pharma Industry has set expected to reach a
size of USD 130 Billion by 2030 from the current size of
about USD 45 Billion. The landscape looks very promising,
andthe trends are encouraging.

The tailwinds show that the demand growth for

pharmaceuticals is in the green. There is an increased
health awareness post covid, a shiftin focus from justillness
also to wellness and holistic care, increased spend on
health and medicines due to the increasing per capita
incomes- providing that little excess income in hands of the
common man, newer and cheaper technologies that offer
early detection of diseases that prompt early-stage
intervention and medications, increased spending from the
government through initiatives like Pradhan Mantri Jan
Arogya Yojna (PMIJAY), affordability and access through
Pradhan Mantri Bharatiya Janaushadhi Pariyojna (PMBJP).

The Indian pharmaindustry is known to have benchmarked
the costs and compliance globally. India is the most cost-
effective manufacturer of pharmaceutical formulations
globally. The cost of manufacturing medicines in India is
almost 1/3rd to 1/5th the cost of the global average cost of
manufacturing. Several factors such as lower manpower
costs, better technical skills, reverse engineering skills in
APls, strong ancillary industry, regulatory support and
government supports- all of these have contributed.

Gujarat stands out as India’s hub. Gujarat produces almost
32% of the National production of pharmaceutical
formulations. It contributes to almost 28% of National
exports. Not only is Gujarat the leading state, but it also
attracts one of the highest new investments in the
Pharmaceutical industry. Reportedly more than 200 new
units are under commissioning in Gujarat, with almost 40%
beinginthe APl sector.

There are ample opportunities for growth in this sector.

GUJARAT CHAMBER OF COMMERCE & INDUSTRY (GCCI
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Indian Pharma - Global Health Care

However, entrepreneurs must understand that this sector s
very typical and sensitive as it touches the health of a
common citizen. Medicines are essential commodities and
therefore their prices are regulated. In India, Drugs Price
Control Order (DPCO) controls the prices of medicines. It
also regulates the trade margins. The marketing practices
are also required to be in alignment with the Uniform Code
of Pharmaceutical Marketing Practices. This code regulates
the way medicines can be promoted to Doctors. These must
therefore be considered while making marketing
strategies.

The pharmaceutical manufacturing sector is also perhaps
one of the most controlled industries. The Drugs &
Cosmetics Act is a very important statute that regulates
both manufacturing and distribution of drugs. Stringent
regulations are laid down for the approval of plants and
products. Licensing is a must and highly regulated. Good
Manufacturing Practices are mandatory in order to
maintain the manufacturing licenses. These require
equipment, staff, materials and practices that meet the
GMP requirements. The quality of medicines is of
paramount importance in this industry. At the same time
documentation is equally important. Good documentation,
good practices, good plantand GMP, all are necessary to get
the plant and product audits cleared. GMP is a passport to
start exports and continuous compliance to the current
GMP is, therefore, a key qualifying requirement for this
industry.

Being fragmented, the market is in a perfect competition
state. Cost to build and Cost to operate therefore need to be
optimal in order to keep the products competitive. Capex
and Opex are important to be controlled while emphasizing
quality and promotion.
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Supply Chain is very critical for strengthening this industry.
Focusing on KSM, Intermediates and APls is important to
enable the Indian formulation industry to flourish. The
government has already announced PLI1 and PLI2 under
the Atmanirbhar Bharat initiatives. These schemes provide
a huge financial support to the champions in the industry. It
is most likely that the APl industry will get a great boost in
Indiainthe comingyears, leading India to self-reliance.

India has excelled in small molecules. However, a great
opportunity also lies in the large molecules and biologics.
Investments in these areas in both APl and formulations are
likely toyield a greater returninthe midtolongrun.

Adoption of technology, data analytics, IT and
computational sciences offer great value to the industry.
A big opportunity exists at the intersection of these
technologies with pharmaceutical sciences. These
technologies offer ease of scaling up, trust-building through
transparency, ease of manufacturing due to reduced
human intervention and better costs of production due to
automation. The manufacturing industry is likely to be
revolutionized with the use of these technologies. New
entrepreneurs may consider adopting technologies as soon
as possible. The evolution and acceptance of EHR,
Telemedicines, Wearables etc will further enhance the
growth in Pharmaand Healthcare industry.

The next growth wave is likely to be fuelled by innovative
ideas and products. R&D is also another vertical that
promises growth. Innovative ideas to manufacture, newer
drug delivery systems, newer ideas to promote and market
—allthese aredrivers for the future.

The Indian Pharmaceutical industry is one of the most
promising industries for the coming decades. Gujarat,
currently the leader in this industry, is most likely to grow
faster than other states. Entrepreneurial talents, excellent
infrastructure, good governance, strong yet industry-
friendly regulators, advanced ancillary industries, top-
notch academic institutes and a highly evolved and
supportive pharma eco-system — all are indicative of this
industry growing rapidly in Gujarat. The most important
caveat for entrepreneurs is that this is an industry for
people with patience and a long-term view. It takes time to
grow, but the growth is strong and sustainable.

Come, let us be a part of this success saga that is evolving in
India, as the Global Pharmacy and in Gujarat, as our state
reinforcesitsrole asIndia’s Pharma Hub.

GUJARAT CHAMBER OF COMMERCE & INDUSTRY
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The Indian API Industry

Mrs. Runal Patel
Director Vasa Pharmachem Pvt. Ltd.
Ahmedabad, Gujarat

Mobile : +91 95588 00595

e Indian APlindustryis valued at INR 798 Billion in 2020 and
is projected to reach INR 1,307 Billion by 2026, at a CAGR of
8.57%. APIs import grew at an 8.3% CAGR from 2012 to
2019. Bulk drug import, touched Rs. 249 Billion ($3.43
Billion) in 2019. The abundant supply of low-cost API
imports from outside India led to a higher dependency on
imports. India’s drug and pharmaceutical exports shot up to
$24 Billionin FY21—a growth of 18%.

Competitive Advantages of Indian APl Industry

e China APl industry is valued at INR 982 Billion in 2020 and
is projected to reach INR 1,431 Billion by 2026, at a CAGR of
6.49%. China, wages have increased considerably higher
than those in India since 2007. Labour costs in China more
than doubled, whereas the same has declined from 6.1% to
5% in India. Supply chain disruptions in China led various
major pharmaceutical countries to reshuffle their API
import sources. Countries in the Middle East, Latin America
and Africa are inclined towards local formulations and
generics. We have a tremendous opportunity to position
ourselves as one of the largest APl suppliers globally in this
background.

Government Initiatives

® In March-2020, Government announced a Rs 9,940 crore
package (S1.4 billion) for the bulk drugs industry. The Indian
government announced a production-linked incentive (PLI -
1) scheme on 21 July-2020 aimed at boosting India’s bulk
drug security. This covered identified Active
Pharmaceutical Ingredients/Key Starting Materials/Drug
Intermediates. The financial outlay for the said PLI scheme
wasINR6,940cr.

® Aiming to encourage domestic production and exports,
the Cabinet also okayed Rs 3,000 crore (5413 million) outlay
over the next five years to boost bulk drug parks and fund
standard infrastructure provisions.
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® The Union cabinet cleared the second PLI second scheme
in June-2021 for the domestic pharmaceutical sector for
financial years 2020-21 to 2028-29. The scheme will
provide financial incentives on the incremental sales (over
Base Year) of pharmaceutical goods and in-vitro diagnostic
medical devices to selected applicants based on pre-
defined selection criteria.

e Gujarat state government is in constant touch with the
union government to bring one of the three bulk drug parks
in Gujarat. At Jambusar in Bharuch Dist. Gujarat Govt. is
establishing a state a global hub for chemicals and allied
industries. “Government is also putting in efforts to
overcome three major challenges including availability of
quality basic inputs, price of oil and gas, lack of extensive
R&D facilities and limitation of world-class infrastructure.
Government officials should study and if necessary to
adopt the Telangana Government’s Hyderabad Pharma
City, the world’s largest integrated cluster for
pharmaceutical industries and Genome Valley, India’s First
Systematically developed R&D Cluster

e The API Parks scheme, on the other hand, has the
objective of enhancing the competitiveness of Indian API
industry by providing easy access to common utilities such
as steam, waste management, etc. in three selected API
Parks. It is reported that the Department of
Pharmaceuticals has given the go-ahead to governments of
Andhra Pradesh, Himachal Pradesh and Telangana in
establishing the API parks. The APl parks scheme may not
be of much use in reducing the import-dependence and
ensuring drug security.

What we lack with the PLI schemes

e The industry response to these schemes, however, has
been lukewarm especially the PLI scheme.
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e Two schemes have some major flaws which may result in
much less than the expected outcome in terms of
elimination of import-dependence on China. In the
antibiotics area, where more than half of the budget for the
scheme is allocated, each of the beneficiaries is required to
incur a minimum investment of Rs 400 crores. Only large
companies can afford investments at this scale. Secondly,
the PLI scheme doesn’t consider the option of utilising
those API manufacturing facilities which are lying idle.

e It requires all likely beneficiaries to make fresh
investments in the manufacturing facility, irrespective of
whether or not they have the idle capacity to produce the
same product. Many firms which used to produce APIs but
closed down operations due to cheaper imports from
China.

e PLI scheme doesn’t have a technology component.
Without appropriate technology, APl manufacturers in
India would not be in a position to beat their Chinese
counterpartsin pricing.

e Focus of the PLI scheme is on large firms which are not
interested in the manufacture of APls, therefore,
government have to introduce SME focused PLI Include in
the PLI guidelines some assurance that in the event of
destructive moves by Chinese exporters, the Indian
Government will respond appropriately to neutralize the
price difference.

Key challenges faced by APl industries

e During the last ten years, from 2009 to 2018, the share of
China in the global export of formulations has grown at a
compound annual growth rate of 15% as compared to 11%
inIndia.

e While the share of India in global exports of formulations
doubled during this period to reach 3.6%, the share of

China increased three times and reached 1.2%. China has
managed to export more than one-third of its exports to the
regulated markets of EU and North America, where the
regulations are most stringent. The share of these
destinations in China’s exports increased from 19% to 36%
during the same period. This shows that after placing its
footfirmlyin APIs, Chinais focusing on formulations.

® The only advantage that Indian API manufacturers have is
in the cost of labour. There are four key areas where
Chinese firms have an edge over Indian firms — the cost of
raw materials, cost of electricity, cost of steam and effluent
treatment and size of operations. As a result, the import of
APIs is 35-40 per cent cheaper as compared to the cost of
indigenously produced APIs. It is not possible to overcome
some of the disadvantages India is having like the size of
operations.

e |tis pertinent to note that from a commercial perspective,
India will need to match the prices offered by Chinese
companies. For this, India will need to invest phenomenally
high in APl manufacturing so that the buyers of Chinese
APIs from around the world move towards India. In this
context, a suggestion was made to include in the PLI
guidelines some assurance that in the event of predatory
moves by Chinese exporters, the Indian Government will
respond appropriately to neutralise the price difference.
Unfortunately, there is no mention of such a proactive
measure yet. Such measure would surely give some degree
of confidence for the continuation of business.

Remedies to promote the APl Sector

e Production of APIs and intermediates from wasted
vegetables and food grains need to be explored as tonnes of
vegetables and grains are wasted in India.

GUJARAT CHAMBER OF COMMERCE & INDUSTRY
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o Like the process technology developed at the University
of Calicut for the production of Penicillin from waste fruits
shows that the cost of production can be reduced by one-
third as compared to conventional fermentation
technologies.

e Such technologies developed at our academic
institutions need to be identified and assimilated to API
manufacturing efforts.

@ Unless the public sector enterprises and laboratories are
integrated into the strategy, the objective of reducing
import dependence on China may remain a distant dream.
Firm which has unused APl manufacturing capacity to
invest afresh for creation of new additional capacity. More
than 30 firmsincluding Biocon, Torrent, Alembic, Hindustan
Antibiotics Ltd (HAL) and Indian Drugs and Pharmaceuticals
Ltd (IDPL), Southern Petrochemical Industries Corporation,
JK that have wound up production of fermentation-based
APIs. Government have to encourage such industries to
start the production of fermentation-based APIs

e Small and Medium Enterprises (SME) have an important
role, especially in the production of APIs reported that they
account for 70-80% of the APIs produced in India in terms of
quantity. Government have to support and encourage
SMEs with variousincentives.

e SMEs are producing more capital-intensive segment of
the pharmaindustry. > Large Industries production of APIs,
is largely for captive consumption. The SMEs, which are not
in a position to establish brands, focus on APIs. The
government should consider reducing import duties for
machineries especially for APl manufacturing. The API
Parks scheme may help in reducing the cost of inputs like
electricity and steam and the cost of effluent treatment.
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@ Public Sector Enterprises such as HAL and IDPL have huge
capacities for the production of APIs which are kept idle.
Instead of treating PSEs as a liability, they need to be
strategically utilised. It comes out that APl dependence can
only be eliminated with the involvement of PSEs unless the
Governmentis willing to whip the private sector.

e Only technology can compensate for the disadvantages
and make the production of APIs a profitable business.

Unless the formulations segment is well taken care of,
it may also face the fate of the API industry and the
‘Pharmacy of the World’ tag may become a thing of the
past. India is importing 70% to 80% APIs & intermediates
from Chain. India will need to match the prices offered by
Chinese companies. India will need to invest phenomenally
high in APl manufacturing so that the buyers of Chinese
APIs move towards India from around the world. All in all,
though the Government hasissued the schemesin line with
the objective of Atma Nirbhar Bharat and industry players
are opting for the same, some of the factors that cannot be
ignored are, the pricing of APl in the hands of Indian
manufacturers, market realizable value of formulations/
APl, demand in various geographies including local
demand, logistics costs, etc. Collectively, the economic
circumstances need to enable the investors and players to
develop a positive value proposition for manufacturing and
expansion in India. It is a continuous journey and proactive
steps on the part of policy makers will help the API
manufacturing industry to revive and shine. No doubt the
scheme provides the pharma industry with a unique
opportunity to participate in the government’s visions of
self-reliant India and become competitive in the global
market. But still more government attention is required.




Indian Pharma - Global Health Care

Using Trademark for Creating Brand Value

-

Vikas Khera, Advocate
Lexfons Advocates, E-40, LGF,
Kalkaji, New Delhi — 110019

Facing a problem to find place amongst the other displayed
products for sale in the market? If yes, then adopt a
trademark. Trademark is a symbol that is used as an
identifier of a business. Trademark differentiate the goods
of one person from those of others and prevent confusion.

The existence of a trademark allows an enterprise to be
different from its competitors and places awareness and
dependability. Trademark has now become one of the most
valuable business assets and exceeds the value of a physical
business asset. Atrademark plays a pivotal role. Consumers
are more attracted by trademarks. Trademark helps to
make the product appealing which add to the commercial
value of a product and increases its marketability and
financial viability which eventually culminate to growth of
the company. In case, the trademark is registered then the
owner is granted exclusive right to use and a statutory
protection against misuse by third parties.

Trademark plays crucial role in pharmaceutical industry
where the mistake of identity of product has far serious
consequences. Infact, section 17-B is inserted in Drugs and
Cosmetics Act, 1940 which inter alia indicates that an
imitation or resemblance of another drugin a manner likely
to deceive will be treated as spurious drug. The Hon'ble
High Court of Delhi has even directed the Drug Authority to
demand from the applicants who seek drug approvals to
submit a search report issued by the Trademarks
Authorities prior to giving them drug approval to avoid
confusion. The various Courts are taking serious note of
infringement of trademark and taking stern actions against
the wrong doers who sometime are unwary of trademark
law.

The use of trademark without proper search and
registration has double whammy. The company run the risk
of having the mark infringed by another company including
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competitor. The trademark you created may already be in
existence and you could be accidentally infringing the mark
of other company and not knowingiit.

Therefore, as a convention, before launching a new
pharmaceutical drug, companies ought to perform a
trademark search and file new application to assure that
the trademark is not registered and used by anyone. The
focus on choosing right trademark and registration of the
same can save unwarranted litigation and can lead to never
ending growth of companies.

A connection between the consumers and trademarks
depends on the image of the trademark. Trademarks are a
healthy tool of marketing to promote trademarks that are
involved in the buying and selling of various goods and
services. These tools can be used to accelerate financial
advancement of the companies. Therefore, trademarks
and products are inseparable. A good trademark can result
in good business for the company whilst providing legal
protection for the trademark in question. The rights of each
owner of a business can be secured with the help of
registered trademarks and can also be protected in case of
infringement or exploitation. Consumers today associate
every popular trademark and place their reliance on a
particular company. This does not help the business of the

company which is
_ providing the goods but
also helps the consumer
make a sound decision
~ of what they want to
purchase and more
importantly from which
trademark. It also plays
an important role in
increasing awareness
among the public and
places reliability and
THE credibility on it. The

PHﬂHMA right to own a
. BRANDING trademarkis available to
CONCEPTS every owner of a

business or an
. enterprise.
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Private Equity’s Role in Indian SME Pharma Sector

CA Piyush J. Shah

FCA, ISA, ASA (CPA-AUSTRALIA)
Managing Partner,

Piyush J. Shah & Co.

Chartered Accountants,
Ahmedabad, Gujarat

E-mail: piyush@pjshahca.com
Mobile: +91 98250 27370

For Every entity to survive and grow in the competitive
environment in today’s Scenario is capital for growth of
organization.

Capital is necessary for every organization to survive and
expand its organic, inorganic and exponential business
growth. Conventional methods of raising large capital
involves Debt and Equity through retail Investors. Both the
methods of raising finance has their own drawbacks like
Debt involves high risk as fix amount has to be paid even if
organization earns no profit or when the payback period of
projectislonger.

Whereas raising Finance from retail investors involves a lot
of compliances of stock exchanges to be followed, which
puts a large strain on administration of such business. In
such a dilemma Private Equity/HNI (i.e. High Net worth
Investors) emerges as an alternative for raising finance for
the business entities, It involves raising equity from
Institutional investors and Accredited investors, who have
abundance of capital and are willing to invest in the
organization considering its future growth. Raising finance
from such Investors would not comply organization to be
listed on any Stock Exchange and also it would not be in
form of debt which reduces entity’s exposure to risk.

One of major industries which attract such investors is
Pharmaceutical Industry. The Indian pharmaceutical
industry is the world's 3rd largest by volume and 14th
largest in terms of value. India is largest provider of generic
drugs globally, Indian Pharma supplies over 50% of global
demand of vaccines. Serum Institute of India (Sll) is largest
vaccine manufacturer in the world. All these features
places Indian pharma companies as one of highly attractive
investment opportunities.

Ease of doing business has given impetus to production on
India and even the worldwide scenario is favourable for
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Indian Pharmaceutical Industry.

The COVID-19 Pandemic has created a necessity of needed
health infrastructure in the country and rising health
awareness among people is creating a high demand for
medicines and other pharma products. Also as Indian
Pharma companies are largest generic drug producers,
these generic drugs are exported to developing economies
in Africa and other nations as the cost at which such drugs
are provided are much cheaper than actual patented drugs.

THE FUTURE BELONGS TO BUSINESSES THAT CAN EVOLVE

Experts believe that resilience and robustness are key
elements for the survival of businesses in a constantly
changing environment.

For the Inspection of quality standards of Indian Pharma
drugs, tight scrutiny was conducted by US Food and Drug
Administration (USFDA) since 2009. This has played a major
role in pushing the industry to continuously invest in
upgrading quality standards on US generics compliance to
emerge as a ‘high quality reliable’ supplier of medicines to
the world.

Gujarat leads India in pharmaceuticals and enjoys the share
between 35% and 46% of the national share in
pharmaceutical production over the last two decades.
Ahmedabad and Vadodara are leaders in the production of
generics while Ankleshwar and Vapi produce much of
India's bulk drugs. Major Pharma giants like Sun Pharma,
Zydus, Cadila and Torrent Pharma have their operations in
Gujarat. Also, Gujarat is home to a large SME/MSME sector
in Pharmaceutical Industry. Due to contribution of all the
players Gujarat accounts for about 40% of all
Pharmaceutical production of country.

Gujarat is preferred by many pharma companies due to
various factors like having a huge coastline providing
connectivity to western countries, better infrastructure for
pharma sector and schemes/incentives of government
making Gujarat a very attractive option for pharma
companiesto starttheir operations.

In the next decade, it is expected for Indian pharma
industry to grow at a compounded annual growth rate
(CAGR) of 12% to reach at USS130 Bn by 2030 from US$41.7
Bnin 2020. Though the pharmaceutical industry has grown

(Gecer




Indian Pharma - Global Health Care

at a CAGR of approx. 13% over the two decades, in the last
decade, the CAGR has been 8.5% and it has currently been
6.2% over the past five years. This growth shall be driven by
growing domestic market and emerging foreign markets for
exports.

With increased pricing pressure and increased competition
in the generic drugs the current portfolio of products is
expected to further extend this divide. While the global
formulations trade value is about USS652 billion (2019),
India’s share of exports in the global trade was only about
2.5%. The global pharmaceutical trade is expected to reach
a size of USS1-1.3 trillion by 2030, the ambition is to garner
a global share of 6-7% by value to attain a size of US$73
billion.

For, Industry to reach its full potential and achieve its set
targets it requires initiative and contribution of all the
stakeholders. The Entrepreneurs are considered driving
force for growth of any industry. The Entrepreneurs are
backed by the Private equity investors who believe in vision
of such person and provide him capital to expand the
operations of business. The Private investors have emerged
as important source of capital for the industry. Private
Equity (PE)/Venture Capital (VC) investments in
pharmaceutical companies have grown by more than 3.5
times in 2020 and crossed $1 billion to touch $1.69 billion
during January to September, 2020.

The Pharmaceutical industry enjoys great respect among
private investors as it provides the investors good exits. This
Confidence of investors/Fund managers helps the
pharmaceutical sector to raise funds from various Private
Equity investors Some of the major deals reported in 2020
include

1. Carlyle's S490 million investmentin Piramal Phara

2. KKR's $414 millioninvestmentin JB Chemicals

3. Carlyle's$210 millioninvestmentin SeQuent Scientific
4. Chrys Capital's $132 million investment in Intas
Pharmaceuticals

5. AdventInternational's $128 millionin RA Chem Pharma.

It can be observed that private investors are investing
heavily in pharma sector considering the growth prospects
and also the reputation of pharma sector to provide better
exits for private investors’ boosts confidence leading to
mutual benefit of investors and the industry.

However, there has always been a conception that only
giants of industry are able to raise funds from private equity
investors. Recent developments in pharma sector show
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that even MSME’s/SME’s having a clear vision and a
sustainable business plan are able to raise investments
through private investors which would act as fuel in growth
of the organization on a large scale globally. Also, Pharma
industry requires a high Capital Expenditure and has a lot of
costs which have a very high gestation period like Patent
registration, Research and Development (R&D) costs,
Marketing costs, Product registration costs in foreign/Local
markets (i.e. Costs incurred to obtain approval from drug
regulator of the market stating that the drugs fulfill all the
criteria’s to release that in such market. E.g. USFDA in USA
or DCGI in India). These costs have a very high gestation
period (i.e. the time period of recovery of the costs is
generally high and have to be amortized periodically). In a
scenario involving such high investments raising funds
through debt Raises Company’s exposure to risk as very
high amount of finance cost has to be incurred even
before/atinitial stages of operations of business.

This shows that method of raising finance is an important
consideration in deriving organization’s sustainability plan.
This can be explained by following table.

GUJARAT CHAMBER OF COMMERCE & INDUSTRY

Turnover Capex Method of raising
Required finance

Upto 50 Upto 10 Debt from

crore crores Bank/Financial
Institutions/SIDBI

Between Between Partial debt and

50 crore 10 Crores equity from Angel

to to 30 Investors/HNI

100 crore crores investors

Above Above 30 Partial Debt from

100 crores banks and equity

crore from Private
Equity investors.

However the suggestions of raising finance provided above
is illustrative. Company/organization may formulate a fund
raising plan meeting its requirements. Considering the
above situation as the industry requires high capital
expenditure and the costs incurred for organic, inorganic
and exponential business growth which have a longer
payback period, in such situations debt is not the best
alternative for the business as it requires fixed payments
even in case of inadequate profit, So it is better for
organization to diversify its equity holdings among Private
Equity/HNI to achieve organic, inorganic or exponential

business growth.
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Creating Value through Pharma Marketing

The definition of value creation is giving something
valuable to receive something else that's more valuable to
you. This definition is broad and capture s both costs and
benefits. Value Creation, goes beyond tangible values like
business & mkt share, to more intangible value creation of
image, loyalty & identity

The very purpose of marketing is to drive organization in

adding value to Customers, Company & Community i.e.
Adding Value to become more Valuable

To create the right volume of customers willing to pay for a
good or service in a way that will ensure the long-term
profitability of the company and in a way creating and
sustaining a healthy community.

Value Creation with respect to Pharmaceutical Industry

Traditionally, Pharma has relied on 'science' and 'product
innovation' as the primary focus for the value
addition...however this may not be enough.

Actually, those receiving the product or service—
customers—are usually the ones that define 'value' and
each customer will likely to have his own definition of a
value.

In pharma, this get further complicated because one of the
many challenges is the definition of 'customer’ and if it is
difficult to identify who is the customer — Medical
representative (internal customer), Medical Fraternity,
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Patient community or the Channel Partners.

This seemingly simple question becomes to answer given
the diverse and significant number of stakeholders
involved, besides the core customer - the patient and that
too, may not always be the primary focus.

Eg: A hospital may see payers or insurers as a key customer
or even the physicians, surgeons and consultants that
provide health care delivery as customers.

Value Creation in Pharma Marketing & Business

1. Creating value for end customers; For Doctors,
Patients & Channel Partners

Purpose is to create an element of customer loyalty across
complete chain, through superior quality prescription/
purchase experience and thus driving at creating a brand
value.

This would ask for unique product differentiation &
innovation to ensure increase in Uses, Usage & Users, at the
same time ensuring retail availability. Increasing efforts to
enhance customer gains & reducing customer pains.
Making product available across length & breadth of
distribution channel partners.

Retention of loyalty by improving emotional experience &
increase experience satisfaction, with an aim to multiply
users & create barriers to product switching.

With set of promotional tools & media relevant to ethical
pharmaceutical marketing, over a period of time, creating a
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sense of identity & relevance with customers & indications.

Moreover, this complexity increases with medical
representatives becoming the only major contact point of
communication with 'said customers'. Bringing into focus
the quality of Attitude, Skill & Knowledge of the frontline.

2. Creating a Business Value — Employees &
Shareholders

To create a sustainable value to customers, the organization
needs to manage & maintain a robust business model
focusing on volume growth, profitability & productivity.

It has always remained a 'tight rope walk' balancing
between market expansion vs cost optimization, premium
pricing vs market penetration, increasing manpower
efficiency vs market coverage.

With a need for correct product — customer fitment,
efficient utilization of promotional input & media trying to
maximise 'voice of share', reducing cost of purchases with
purpose toincrease margins.

3. Creatingvalue for Community & Patients

Beyond the tangible value creation, the long term purpose
would to create a wholistic picture taking into account both
tangible & intangible values.

A commitment to environmental health through ethical
sourcing creating sense of trust & reliability.

A commitment to economic prosperity with ethical
governance & tax contributions

A commitment to Social & secular balance increasing
diversity & inclusiveness, contributing to social welfare.
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Company has
added Value

Representative
Satisfied

Doctor Satisfied

Patient satisfied

Attheend, Itis all about Value Chain

In pharma marketing role we tend to forget that the Doctor
treating patients, very goal is (even if he charges..) to
provide a better clinical outcome for his patients.

We tend to miss out the very focal point— Patients

By filling the gap of unmet need or patient benefit through
differentiated product or service — company can achieve a
better relationship with medical fraternity, as the company
will position themselves as real partners in driving a
common objective of giving better solutions to patients.

Satisfied patients satisfy doctors and who in turn rapports
well with medical representative. A satisfied & motivated
representative is certain to collaborate and spread the
solution.

This - actually is the purpose of value creation. By doing so,
all stakeholders become purposeful.
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Mastering Instagram

Dr. Falguni Vasavada
Professor, Marketing,
MICA

Instagram started as a photo sharing application but today
itis much more than just that! In the world of social media,
Instagram is a visual platform which means that the content
and conversations that get published on this medium needs
to be visually stunning. Today, Instagram is a photo and
video publishing platform and has various surfaces to
create content and engagement. The different surfaces of
Instagram available to any individual or business to create
contentand publish are:

1. Carousel Posts—these are timeline picture posts with
captions and hashtags. Businesses and individuals
should use this feature to post photos and explain the
context behind the pictures through text captions.
Using related hashtags with caption increases your
post reach to interested users. For e.g., a start-up
business into apparels can use this feature to
promote the launch of the new collection or to give
stylingideas using their clothes.

2. Instagram Stories—this is more like a on the go
feature where individuals and businesses can share
the ongoing activities or give a glimpse of what's
happening in their lives to their audiences. Fore.g., a
hospital celebrating a blood donation drive can keep
clicking pictures and short video clips during the
event and share it on stories along with tagging the
hospital and using the right hashtags. This feature
gives a personal level touch to your audience and
increases theirinvolvementin the brand.

3. Instagram Live—this is where businesses can go live
real time doing video streaming of important
activities going on or an important event. Going live
would make your physical event virtually reach to
thousands of people. Viewers can comment or ask
guestions in a live and one can also bring in guests
from audience to join the live. For e.g., a college can
go live during the convocation ceremony and
enhance engagement.
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4. Instagram Videos—IGTV or
Instagram Videos are longer
duration videos that can be
uploaded as content by
individuals and businesses.
These are more serious
topics or discussions that can
be released using this feature
on your page. For e.g., media handles can upload
interviews taken by them of political leaders or
business leaders. These are long duration and hence
may not give you huge traction but interested people
will surely engage and hence it gives a lot of
credibility!

5. Instagram Reels—the latest feature launched by
Instagram is reels which is short 60 seconds video
where you can create content very creatively using
trending music, transitions, memes and much more.
Reels are 15 or 30 or 60 seconds and hence have a
better reach as compared to longer duration videos.
Brands today spend a lot of time creating reels
related to their business. Fore.g., afinancial planning
firm can use reels to simplify finance for beginners or
alaw firm can educate their audience viareels.

How does one organically enhance reach on Instagram?
Well, it is lot of hard work and there is no magic Your
audience grows on content and conversations and nothing
else. Overnight you cannot become a public figure on this
platform. Some tips to grow on Instagram are:

Be regular in uploading content and maintain
consistency.

Be authenticand genuine in your content.

Content is important but conversations are equally
important.

Interact with your audience using “Ask me anything”
or “posing questions” in your caption or going live.
Be creative in your content creation and use all
features available onthe platform.

Instagram is a lucrative platform to build your personal
brand as well as your business. It promises two-way
communication and engagement. Use it wisely by
understanding what your audience relates to. Keep an eye
ontheaudience response and see what kind of content gets
you a higher and better engagement. Do you research well!
The golden rule this is an alive platform so stay active and
consistentand you will soon master it!
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(Panchal),
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* Inventory of over 224 Estates comprising of over 63,000 units across Gujarat
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Is Will Registration is Mandatory ?

e

Shaival U. Bhatt
LLM, Advocate
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Section-18in The Registration Act, 1908

18. Documents of which registration is optional.—Any of
the following documents may be registered under this Act,
namely:—

(a) instruments (other than instruments of gift and wills)
which purport or operate to create, declare, assign, limit or
extinguish, whether in present or in future, any right, title
or interest, whether vested or contingent of a value less
then one hundred rupeesto orinimmovable property;

(b) instruments acknowledging the receipt or payment of
any consideration on account of the creation, declaration,
assignment, limitation or extinction of any such right, title
orinterest;

(c) leases of immovable property for any term not
exceeding one year and leases exempted under Section-17;

33 [(cc) instruments transferring or assigning any decree or
order of a Court or any award when such decree or order or
award purports or operates to create, declare, assign, limit
or extinguish, whether in present or in future, any right,
title or interest, whether vested or contingent of a value
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less than one hundred rupees to orinimmovable property;]

(d) instruments (other than wills) which purport or operate
to create, declare, assign, limit or extinguish any right, title
orinteresttoorin movable property;

(e) willsand

(f) all other documents not required by Section-17 to be
registered.
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Filmmaking

Nayan Jain
Co-Chairman,
FEME Committee

Filmmaking is the process of making a film in the sense of
films intended for extensive theatrical exhibition.
Filmmaking involves a number of complex and discrete
stage including an initial story, idea or commission, through
screenwriting, casting, shooting, sound recording and pre
production, editing and screening the finished product
before an audience that may result in a film release and an
exhibition.

Film Production consist of 6 Major Stages:

e Development-1st Stage in which the ideas for the film
are created and the screen play is written.

¢ Financing-for the project hasto be sought and obtained.

¢ Pre Production—arrangements and preparations are
made for the shoot, such as hiring cast and film crew,
selecting locations and/or constructing sets.

¢ Production—the raw footage and other elements for the
filmare recorded during the film shoot.

¢ Post Production — the images, sound and visual effects
of the recorded film are edited and combined into a
finished product.

e Distribution — the completed film is distributed,
marketed and screened in cinemas and/or to home
video/OTT platforms.

Development:- Producer selects a story, which may come
from a book, play, another film, true story, fairy tale, comic
book, graphic novel, oran originalidea, etc.

Synopsisis prepared
Step Outline

Treatment—a 20 to 30-page description of the story (which
includesits mood and characters)

Dialogues & Stage Direction (contains drawings that help
visualize key points) or Scriptwriting

Screenwriter writes a screenplay over a period of several
months. The screenwriter may rewrite it several times to
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improve dramatization, clarity, structure, characters,
dialogue and overall style. However, producers often skip
the previous steps and develop submitted screenplays
whichinvestors, studios and other interested parties.

The Producer & Screenwriter prepare a film pitch or
treatment and present it to potential financeiers. They will
also pitch the film to actors and directors in order to attach
them to the project. Many project fails to move beyond this
stage and enter socalled development hell.

Once all parties have met and the deal has been set, the film
may proceed into the preproduction period. By this starge,
the film should have a clearly defined marketing strategy
andtarget audience.

Analogous to most any business venture, financing of a film
project deals with the study of filmmaking as the
management and procurement of investments. Film
finance aims to price assets based on their risk level and
their expected rate of return based upon anticipated profits
and protection agaisnt losses.

Preproduction:- every step of actually creating the film is
carefully designed and planned. This is the phase where
one would narrow down all the options of the prodcution. It
is where all the planning takes place before the camerarolls
and sets the overal visions of the project. The production
company is created and a production office established.
The film is previsulaized by the director and may be
storyboarded with the help of illustrators and concept
artists. A production budget is drawn up to plan
expenditures for the film. The nature of the film and the
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budget, determine the size and type of crew used during
filmmaking.

e Storyboard Artisit : Creates visual images to help the
director and production designer communcate their ideas
to the production team.

¢ Director : is primarily responsible for the storytelling,
creative decisions and acting of the film.

e Asst. Director (AD) : manages the shooting schedule and
logistics of the production, among other task.

¢ Unit Production Manager : manages the production

budgetand schedule.

¢ Production Designer : one who creates the visual
conception of the film, working with the art director who
manages the art department which makes production sets.

e Costume Designer : creates the closthing for the
characters in the film working closely with the actor, as well
asotherdepartments.

e Casting Director : finds actors to fill the parts in the
scripts. Actors part take in an audition, either live in front of
the casting director or in front of camera or multiple
camera.

¢ Choreographer : creates and coordinates the movement
and dance —typicaly for musicals.

¢ Director of Photograpy (DOP) : the head of the
photography of the entire film, supervises all
cinemotographers and camera operators.

e Production Sound Mixer : the head of the sound

department during the production stage of film making.
They record and mix the audio on set—dialogue, presence
and sound effects in monon and ambience in sterio. They
work with the boom operator. ¢ Sound Designer : creates
the aural conception of the film ¢ Composer : creates new
music for the film Production:- the filmis created ans hot. In
this phase it is key to keep planing ahead of the daily shoot.
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The primary aim is to stick to the budget and schedule, this
requires constant vigilance. More crew will be recruited at
this stage, such as the property master, script supervisor,
assistance directors, stills photographers, picture editor,
sound editors. There are just the most common roles in
filmmaking. the production office will be free to create any
unique blend of roles to suit the vairous responsibilites
possible during the production of a film.

Communication is key between the location, set, office,
production company, distributors and all other parties
invovled.

Post Production:— this stage starts when principal film
production ends, but they may overlap. The bulk of post
production consisits of reviewing the footage and
assembling the movie and taking it to the next step that is
editing. Here the film is assembled by the film editor. The
production sound, dialogue is also edited; music tracks and
songs are composed and recorded if a film is sought to have
scorel sound efects and designed and recorded. The
computer graphic visual effects are digitallya aded by an
artist. All sound elements are mixed into stems which are
then married to picture and the film is fuly complted.

Distribution:- this is the stage where the film is released to
cinemas or other viewing platforms. The filmis duplicatd as
required and distributed to cinemas for exhibition/
screening. Press kit, posters, teaser, trailor and other
publishing and filmis advertised and promoted.

Film distributors usually release a film with a launch party, a
red carpet premier, press release, interviews with the press,
press preview screenings and film festival screenings. For
major films, key personnel are often contractually required
to participate in promotional tours.

A film distributor may be contacted at an early stage to
assess the likely market and potential financial success of

thefilm.
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Fixed deduction of 1/3 of total consideration for land in construction
contracts illegal and unconstitutional - Gujarat High Court

Nayan Sheth
Chairman
GCCl Indirect Tax Comm.

Works contracts involving composite supply of goods and
services are treated as supply of services under
Central/Gujarat Goods and Services Tax Act, 2017 (herein
after referred to as "the GST Acts"). Schedule-lll to the GST
Acts amongst others specify that sale of land is neither a
supply of goods nor of services. Thus sale of land is exempt
from tax under the GST Acts. The construction contracts
involve apart from sales of goods and services also the sale
of land. The sale of land therefore is required to be excluded
while taxing construction contracts under the GST Acts. The
notification fixing fixed percentage of 1/3 of the total
consideration as value of land for deduction has been held
to be illegal and unconstitutional by Hon. Gujarat High
Court in the case of Munjaal Manishbhai Bhatt v/s Union
ofIndiaS.C.A. No. 1350 of 2021 decided on 6-5-2022.

Facts for the purchase of bungalow

This is a common judgment for 3 writ petitions filed by
different litigants. One petitioner had entered in to an
agreement with the developer for the purchase of plot of
land admeasuring around 1021 square meters and the
agreement also encompassed construction of bungalow on
the said land. Liability to pay all taxes including GST was of
the petitioner. Consideration for the sale of land and for
construction of bungalow on land was separately agreed
upon between the parties. While according to the
petitioner it had liability to pay tax under GST on the
consideration for construction of bungalow, the developer
by relying upon entry 3(if) of notification no. 11/2017
Central (Rate) read with para 2 of the said notification
informed the petitioner that as per the notification it will
have liability on the consideration derived by deducting 1/3
from the total consideration consisting of land and
bungalow at the rate of 9% + 9% tax. In other words it was
conveyed that deduction towards land will not be
admissible on actual basis but as per the provisions of para
2 of entry 3(if) of notification no. 11/2017 Central (Rate).
Therefore writ petition was filed before Hon. Gujarat High
Court.
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Factsrelating to plotting scheme

While the other two petitioners were developers who are
engaged in the business of selling developed plots. In such
type of transactions land is the major value of the total
consideration. They filed applications for advance ruling
under the Central/Gujarat Goods And Services Tax Act,
2017 (herein after referred to as "the GST Acts"). The
advance ruling authority held that even in such
transactions deduction towards land is admissible at the
rate of 1/3 of the total consideration as per the provisions of
the notification. Such ruling being confirmed in appeal, writ
petitions were filed before Hon. Gujarat High Court.

Legislative History and Landmark judgments noted

While arguing on behalf of the writ petitioners the entire
history of legislation relating to works contract before and
after the 46" amendment of the Constitution of India, the
Vat Acts and the Service Tax Act were brought to the notice
of Hon. Gujarat High Court. Various landmark judgments of
Hon. Supreme Court on the issue of works contracts and
principles emerging there from were also relied upon.

Even under GST sales on the principle of accretion

Hon. Gujarat High Court took notice of the legislative
history relating to imposition of tax in case of works
contract. The court found that before the implementation
of GST Acts it was a settled law that in respect of works
contracts sale takes place on the principle of accretion. In
other words in case of works contracts the property in
goods passes to the customer as and when the goods are
embedded to the earth or property of the customer. Hon.
Gujarat High Court has in no uncertain terms made it clear
that the basis for the levy of tax in relation to works
contracts under the GST Acts has remained the same as was
prevalent before its implementation. The only distinction




according to the court is that in respect of works contracts
while earlier for sales of goods Vat was applicable and for
the supply of labour Service Tax was levied, under the GST
Acts tax isimposed collectively both on supply of goods and
services with deduction admissible for the value of land.

Construction without contract exempt

Adopting the principle of sales in the execution of works
contract on the principle of accretion it has been held by
Hon. Gujarat High Court that even under the GST Acts tax is
attracted on execution of contracts after the contract with
the customer. Thus if the construction work is carried out
without any contract with any customer then there is no
supply in the execution of works contract which can attract
taxunderthe GST Acts.

Sales not of developed land

The argument canvassed before Hon. High Court was that
when in the contract with the customer the value of land
and price for construction were separately agreed upon,
such value of land is an admissible deduction in view of the
fact that as per Schedule-IIl to the GST Acts sale of land is
neither a supply of goods nor of services. The State tried to
defend its claim on the ground that the sale was not a sale
of simple land but it was a sale of a developed land involving
various infrastructure facilities and therefore the provision
restricting deduction towards value of land at 1/3 of the
total consideration was valid. Such contention has not been
accepted by Hon. Gujarat High Court. The court found that
the infrastructure facilities were constructed before the
contract with the customer was executed and therefore it is
held that the transaction did not involve sale of
infrastructure facilities in the execution of works contract.
The argument that there was a sale of developed land was
therefore negatived.

Provision of notification contrary to GST Acts

Taking in to consideration the provisions of section-15 of
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the GST Acts determining the value of supply as the
transaction value as also the valuation rules, the court held
that when the value of land is specifically agreed upon or
can be determined on the basis of valuation rules then
deduction towards value of land has to be given as agreed
upon and determinable from the contract. The provision of
the notification ignoring the transaction value of land is
therefore held contrary to the provisions of the GST Acts
and henceillegal.

Provision discriminatory and hence unconstitutional

Hon. Gujarat High Court has also held that the provisions of
the notification fixing uniform deduction towards value of
land in all circumstances is discriminatory and violative of
Article-14 of the Constitution. The court has by giving
illustration supported its conclusion by pointing out that
even if the building to be constructed is the same, if the
area of land is different as per the notification the
applicable tax would be different. Also the provision
providing equal deduction at 1/3 of the total consideration
even in a case where the contract is for construction of
bungalow and flat is also held as discriminatory because
there is involvement of separate land in the contract
relating to bungalow while in case of flat there is only
undivided share in land and yet deduction for land is given
uniformly under both the transactions. The court thus held
that the provisions of the notification were violative of
Article-14 of the Constitution of India.

Decision of Hon. Gujarat High Court

Hon. Gujarat High Court has thus concluded that the
provision of the notification giving fixed deduction of 1/3 of
the total consideration towards value of land in case of
construction contracts is contrary to the provisions of the
GST Acts and also violative of Article-14 of the Constitution.
Hon. Court has however not struck down the provision but
held that in case where value of land is separately agreed
upon or can be determined based on valuation rules this
provision is not to be applied and it can be applied only in
cases where value of land is not determinable like in sale of
flats where the transferis of undivided share in land.

Conclusion

In my opinion this judgment is very significant as it is the
first of its kind in the context of GST Acts. Fundamental
principles relating to levy of tax in case of works contracts
under the GST Acts have been elaborated and simplified.
This judgment is also very well drafted. Inspite of the
possibility of the State challenging this judgment before
Hon. Supreme Court is at large, in my opinion the chances
of overturning the same appearsto be less.
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Mobile Applications that can be used for designing graphics

-

Purvi Tibrewala

Social Media Strategist -
Branding designer
Co-Founder, PurpleBox.

As both, a designer and social media strategist, | am
expected to deliver designs that grab attention as well as
get loads of likes and engagements instantly. And the secret
is simple, attractive & well-edited pictures alongside
perfectly composed graphics.

"A picture is worth a thousand words" this phrase seems to
be truer than ever, in this "social media generation" where
our attention spans are getting shorter and shorter, a post
needs to catch the attention of the user, in less than
3 seconds. And the good news is now you don't have to hire
expensive designers or spend thousands of rupees on fancy
software or classes, there are a ton of great photo editing
and graphic designing apps out there, available across
Windows, Mac, Apple, Android.

I've been using a few of these for the last half-decade
professionally this is a list of certified Apps, using which,
you too can make your posts stand out, and get a fantastic
reach, just like the professionals.

Canva is a FREE photo and video

editorinasingle app! It helps create

stunning social media posts, videos, cards, flyers, photo
collages, logos, certificates, business cards and so much
more! Canva is very easy to use thanks to its very intuitive
drag-and-drop interface. You can do more with Canva than
most people think: you can remove backgrounds, add a
drop shadow add an outline to your isolated image, add
neon text effects, and add animations to your graphics. The
best part about canva is you don't have to worry about
starting from scratch. There are hundreds of templates,
stock photos & videos, graphic design elements, fonts, pre-
licensed music tracks, illustrations, stickers, photo frames,
etc, to choose from in the free version, which goes up to
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millions of assets with the additional Canva PRO
subscription.

2. Picsart

With the Picsart photo and video editor, you can bring your
creativity to life. Make professional-level collages, design
and add stickers, quickly remove and swap backgrounds,
and try popular edits or retro VHS or Y2K filters. In addition
to, the generic features, you can create effects like Artistic,
Paper effects and Colour Splash and simple colour
corrections can be done with a click of a button. Frankly, the
number of things you can do with yourimagesisinsane.

t snapseed

This is a photo-editing application for iOS and Android that

3.Snapseed

enables users to enhance photos and apply digital filters
and is owned by Google. Snapseed users can edit pictures
using swiping gestures to select different effects and
enhancements. Alternatively, users can opt for an
"automatic" adjustment of colour and contrast. It can also
create and save filter combinations by using the default
filters and editing features.

4. PicCollage O

With Pic Collage you get the choice of starting with a classic
collage grid, freestyle blank scrapbook or a pre-made
template. You can make every adjustment you can think of.
A built-in photo editor lets you apply basic edits to each
image and apply stickers, doodles, effects and picture
frames. There's a lot offered here and together it's enough
to make Pic Collage our top pick of the best photo collage
app.

TOSUMITUP,

while tools like photoshop and lllustrator are indeed
incredible in the right hands, they aren't easy for everyone
to master. There are many tools that you cannot use with
the free-tier plan, but whatever these apps offer with the
free option is good enough to let you give your designing
skillsa whirl!
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GCCI - Centre for Learning

Jainil Shah
Chairman
Centre for Learning Task Force

GCCI Centre for Learning has been mandated to conduct
various short-term and long-term training programs that
add direct value to the industry. One of the first such
courses executed by the centre was 'Textile At A Glance'. It
was conducted in the month of April-2022. This certificate
course had 12 classroom sessions, imparting 24 hours of
learning on various topics such as Ginning, Spinning,
Knitting, Weaving, Processing, Garmenting, Home Textile,
Quality Control and Branding. The classroom sessions were
complemented by industry and institutional visits in order
to help students understand and observe the practical
nature of the business and academia both. The course was
developed in partnership with ATIRA and delivered a bird's-
eye view of the entire textile industry. As many as 45
participants attended the course and the class profile
included young textile entrepreneurs, executives, traders,
brokers, consultants, bankers, designers and students. In
fact, | am delighted to say that apart from Ahmedabad, the
program saw participation from cities such as Pune, Indore,
and Noida.

The second training program that we executed was called

'Excellence in Restaurant Management' which was a day-
long training program conducted on 9" May, 2022 for the

supervisors, managers and senior staff members of various
restaurants and Food & Beverages establishments in the
city. Issues such as Restaurant Management, Handling
Digital Impression, Hygiene, Grooming and FSSAIl were
discussed in detail. The knowledge partner for the course
was IFEA. As many 33 participants from more than 12
establishments joined the training program.

The third training program has been scheduled on 3" & 4t
June, 2022. It is a capacity building program called
'Excellence in NGO Management' and has been designed
for the founders, program managers, and senior staff
members of Non — Profits/NGOs which have completed
5 years of existence as on 31%t March, 2022. The program
will discuss issues such as CSR Act, Fundraising, Digital
Platforms, Project Proposal & Managing Corporate
Expectations.

In coming months, we shall soon announce more training
programs on Digital Marketing, Engineering, RERA and
Land Revenue, Data Analytics, Restaurant Management
(Batch—2) as well as other initiatives such as 'Follow the
Founders' for the university students. We look forward to
having participation from our members and their teams in
these training programs.

In case, if you have inputs to share or want to suggest to
training programs then please write to us on
training@gujaratchamber.org.
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Suggestions for Undertaking CSR Activities with GCCI

Dear Members,

Greetings from the Gujarat Chamber of Commerce &
Industry...

As you all may be aware, GCCI has established a CSR Task
Force since about 5 years and it has been organising several
activities. The role of GCCI CSR Task Force is to be a bridge
between its members intending to spend CSR Funds and
genuine NGOs who undertake good humanitarian projects. In
the process, GCCl helps establish a positive image of the
business fraternity as a responsible enterprise not only
focused on profits but also on the overall development of the
community.

With this background, you may be aware that during 2020-
21, GCCl tied up with the LxS Foundation and has undertaken
redevelopment of a government heritage school and convert
it into a Girls' Innovation Center. We are happy to share that
two of GCCI member companies have gotinvolved apart from
other organisations in donating their CSR Funds for the sake.
The development work is on and we will soon be able to see
the transformation.

Likewise, we have received proposals for various such
community projects and the GCCI CSR Task Force has
discussed and selected a few of them after considering them
as relevant. Now, we are looking for more members to
participate by pledging their CSR Funds for the cause and take
these projects further.

Here are the details:

beneficiaries based on micro and macro deficiencies for 3
years to ensure desired impact. The implementation,
monitoring and impact assessment will be done
professionally.

The beneficiaries are Anganwadi children, pregnant &
lactating mothers.

Project Cost: Rs. 1,00,000.00 per Anganwadi (for an
average of 30 children) per year for 3 years.

Project Implemented by: Samvedna Trust, Ahmedabad
Contact Person: Smt. Janki Vasant (9825067892)

Traffic Booths and Traffic Stands:

It is normally observed that Traffic Police Personnel
stand/sit on corners at junctions on borrowed chairs. For
giving better performance output, they need to be
provided dignified sitting/standing space. The project
aims at setting up Traffic Booths and/or Traffic Stands for
their benefit. The Traffic Booths will have space with
Tables/Chairs for Traffic Police Personnel while the Traffic
Stands will be put up in the center of traffic junctions for
Traffic Police to stand and guide the traffic.

For both options, the sponsor will have their visual
identity printed on the booth/stand alongwith GCCI.

Project Cost: Rs. 75000.00 per Traffic Booth and
Rs.50000.00 per Traffic Stand.
Project Partner: Ahmedabad Traffic Police

Donation of Science Orientation Kits to Government
Schools:

1. ProstheticLimb Project:

This project aims at providing Prosthetic Limbs to
specially abled people, in particular, children and youth,
who have a long life ahead, and the fitting of the artificial
limb would make them worthy of living with dignity. The
limbisthe bestinthe globe, imported from Germany.
The beneficiaries would be young people with amputed
hands/legs.

This project aims at donating Science Orientation kits
including models and do-it-yourself kits to government
schools for benefit of students to get oriented to science
topics and concepts. These are table-top models along
with posters displaying and explaining the concept and
the way to teach and teachers are easily trained to use
them to teach students with a new, interesting practical
methodology.

The beneficiaries would be government school students.

Project Cost: Rs. 80000.00 per school
Project Implementation Partner: Kurio-O-Box

Cost: Rs. 100000.00 per limb.

Project Implemented by: Madhuram Charitable Trust,
Ahmedabad

Contact Person: Smt. Shraddha Soparkar (9879208047)

2. Tackling Malnutrition in Anganwadis

This project aims to eradicate malnourishment, give early
learning and create an integrated kitchen garden
amongst the cluster model of 5 Anganwadis. It is
proposed to provide nutritive supplement to the
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We invite and request members to contribute generously for
the above projects and help GCCl in bridging the community
needs.

Thanking youin anticipation,
Sincerely yours,

Hemant Shah
President
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Regional Chamber’s Activities

Saurashtra Chamber of Commerce & Industry
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In continuation to VCCl's efforts to strengthen the Startup
Ecosystem, the 2™ Startup Demo Day" wherein 6 Startups
pitched in at VCCI, was organised by i-Hub at VCCI. The key
highlights & benefits of the event were mentoring support,
funding opportunities and creating a direct interface
between startups & industries for the same. 12" March,
2022
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Under the 75th Azadi ka Amrut Mahotsav, VCCI run NRG
Centre, Vadodara jointly with Gujarat State NRG
Foundation, Gandhinagar organized “NRI Marriage
Awareness Seminar” for the young aspirants of various
faculties of M.S. University, Vadodara. 26" March, 2022

The 3rd Startup Demo Day was held at VCCI with 6 Startups,
who pitched in their ideas, in presence of Senior Officials
from i-Hub, Govt. of Gujarat, and Industry mentors. 9"
April, 2022

Junagadh Chamber of Commerce & Industry
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Important Information

India’s Foreign Trade: April 2022

Merchandise Exports scale a new highin April; cross USD 40
billion, registering 30% growth over April, 2021

MERCHANDISE TRADE
EXPORTS

e Merchandise exports in April 2022 were USD 40.19
Billion, as compared to USD 30.75 Billion in April 2021,
exhibiting a positive growth of 30.70 per cent.

e Petroleum products, Electronic goods, processed food,
coffee, leather product lead the way with significant
increase in exports Service exports up by 53%; Overall
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exports jump by 39%.

After a record performance in the last financial year, the
exports continued robust growth in April, 2022 with
merchandise exports scaling a new high by crossing USD 40
bn. This is an increase by over 30% vis-a-vis April 2021.
Petroleum products (127.69%), Electronic goods (71.69%),
cereals (60.83%), coffee (59.38%), processed food (38.82%)
and leather product (36.68%) exports led the way in
achieving the record performance. Services performed
extremely well to reach USD 27.60 bn, which is an increase
of 53% over April 2021.
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IMPORTS TRADE BALANCE

e Merchandise imports in April 2022 were USD 60.30 e The merchandise trade deficit in April 2022 was
Billion, which is an increase of 30.97 per cent over imports estimated at USD 20.11 Billion as against USD 15.29 Billion
of USD 46.04 Billionin April 2021. in April 2021, whichisanincrease of 31.50 per cent.

India’s Merchandise Trade Statistics at a Glance
May- Jun- Jul- Aug- Sep- Oct- Now- Dec- Jan- Feb- Mar-

Marchandise 2 .\  n 1 »n o n A n | n
Exports (USD billion) 32 (33 |35| 233 | 38 | 36| 30 | 28| 35| 35| a2 | a0
Export Growth (%) 69 a8 49 46 23 43 27 39 25 25 20 31
Impaorts (USD billian) 39 a2 46 47 57 55 53 59 52 55 6l B0
Import Growth (%) 74 | 98 | 63| 52 | 85 |63 | 57 | 390 | 24 [ 36 [ 24 | 31
Trade Balance (USDbillion) | 7 | 9 [-11| -1 | 23 | 29| 23 | 22 | <27 | 20 | -19 | -20

Source: PHD Research Bureau; PHDCCI Compiled from Ministry of Commerce and Industry, Government of India

. . . TRADE IN SERVICES
Trend of India’s Merchandise Exports and Imports Growth (in %)

EXPORTS
s E aptn P G fd B [55) == port Growth (%)

120 e The estimated value of services export for April 2022* is
| 200 USD 27.60 Billion, exhibiting a positive growth of 52.87 per

- sy centvis-a-vis April 2021 (USD 18.06 Billion).

&0 IMPORTS

0 e The estimated value of services import for April 2022* is

20 USD 15.57 Billion exhibiting a positive growth of 61.87 per

o | — : — centvis-a-vis April 2021 (USD 9.62 Billion).

_"*: "l _& nd g .r\ .\ Py _"l.- A {I.- A,
FEF AL L EEEFE TRADE BALANCE

e Theservicestrade balancein April 2022* is estimated at
USD 12.03 Billion, which is an increase of 42.61 per cent
over April 2021 (USD 8.44 Billion).

Trade in Services at a Glance

May- Jun- Jul- Aug- Sep- Oct- MNov- Dec- Jan- Feb-Mar-
21 21 21 21 21 21 21 21 22 22 22

Exports [Receipts) (USD billion) 17 19 18 20 21 20 20 27 22 |22 | 28
Imports (Payments) (USD billion) 10 11 11 12 13 12 13 16 14 (13| 16
Trade Balance (USD billion) 7 8 7 8 8 8 7 11 8 9 |12

Source: PHD Research Bureau; PHDCCI Compiled from Ministry of Commerce and Industry, Government of India

VERALLTRADE

Services

¢ India’s overall exports (Merchandise and Services combined) in April 2022* are estimated to be USD 67.79 Billion,
exhibiting a positive growth of 38.90 per cent over the same period last year. Overall imports in April 2022* are estimated to
be USD 75.87 Billion, exhibiting a positive growth of 36.31 per cent over the same period last year.

Courtesy- PHD Chamber of Commerce and Industry

GUJARAT CHAMBER OF COMMERCE & INDUSTRY
@ March-April-2022 (GCCI




GUJARAT ENERGY TRANSMISSION CORPORATION LIMITED
i[s]

7

GETCO being a State Transmission Utility illustrates its capability by owning a vast transmission net-
work of 70,378 Ckms of wransmission lines and 2246 nos. of substations ranging from 66 kV to 400 kV
which covers geographical terrain ranging from long sea coast to large desert and high danger range of
seismiczone.

http://www.getcogujarat.com
An ISO 9001:2015 Organization
(CIN: U40100GJ1999SGC036018)

o0+

Power handling capacity of network has gone up from 8693 MW 1o 15975 MW since 2005 Durning
2021-22, GETCO handled a total of 1,29,320 Mus of energy flow and 19,431 MW of peak load for diver-
sified consumers on 24x7 bases. In FY 2021-22, capacity addition of 8,222 MVA was done and with this
the total transformation capacity of GETCO network is now 1,46 868 MVA 1o provide redundancy to the
network.

GETCO is leading State Transmission Utility to implement many Smart Grid Technologies for the first
time in the country. Among many, Hybrid Switchgears, Digital subsiation with process bus and Fibre
Optic Terminal Equipment (FOTE) are the major ones. In grid operation and network efficiency. we have
lowest transmission losses @3.60% for FY 2021-22.
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RIL-Jamnagar: World’s Largest Refining Hub

l'r1 -n|||1n wly
. Ik,

RIL's Jamnagar facility is renowned globally for having the world's largest single site refinery with crude
processing capacity of 1.24 mbpd. This refinery has ability to mn a large basket of crudes across the
quality spectrum whilst being among the lowest cost refiners globally. The speedy growth of the complex
lies at the heart of India’s transformation. It has transformed India from being a net importer of petroleum
products to a net exporter, thereby ensuring the nation’s energy security. RIL is also one of the most
integrated petrochemicals producer globally and its mission is to be among the Top 5 most profitable
petrochemical companies in the world.

Ensuring the Nation’s Energy Security

b
Reliance

Industries Limited
Growth is Life
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Jewellery Export Pvt. Ltd.
Cralting Masterpieces
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“Adding Feather in the crown” Laxmi Jewellery
winner of
Precious Metal Jewellery -Plain & Studded
(SMS) - Ex’ports -2019
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Laxmi Jewellery House, Nr. Samatheshwar Mahadev Mandir,
Swagat Cross Road, Ellisbridge Ahmedabad - 380006 %ﬁ

4
ﬁ" c’ 079-26447540,26445515 e) info@laxmijewellery.com %é)
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Focused on Healthcare, Power and Gas -
necessities without which modern life is unimaginable.

“torrent “torrent e-torreni-
GAS

PHARMA POWER

www.printvision.in



